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National Democratic Institute for International Affairs
Croatia Political Party Program

by Karen Gainer, Sarah Jenkins & Mica Mladineo’

Theme of the Program:

Elections are not won or lost in the four weeks leading up to an election, but in the work that a
party does between elections. Political parties must learn how to campaign between elections on
local issues that matter to people. Branch offices need to identify issues and take actions on them.
Simply put, a successful branch office must reach out to citizens and include them in the work of
their political party all year round. Parties must work to become active members of their local
community. In this way, political parties will become relevant to ordinary citizens. Branch offices,
which understand local issues, will win the support and confidence of voters who together will build
a more open and accountable democratic system.

This is a training manual based on a compilation of work done by party activists
who participated in the 1997-1998 NDI Croatia training program. The program
consisted of four cycles of work. Each cycle consisted of three parts: a seminar
component, a practical experience component and written materials. These
materials can be found in the Appendix.

Cycle One: Ne 1ppr

The parties learnt how to develop questionnaires and took t
Party activists gained experience in asking voters their opinions on local issues.
In addition the party identified their supporters and new members.

Using the information gathered from the questionnaires, the parties created
newsletters to report back to voters on the results from the questionnaires.
Newsletters were delivered to people in the community; to voters as well as
party members.

. *Karen Gainer is the Director of Political Party Programs, NDI Croatia; Sarah Jenkins is the
Director of Political Party Field Training Program, NDI Bosnia and Herzegovina, and Mica Mladineo is
Program Coordinator for the Political Party Program NDI Croatia
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The parties developed a comiﬁumfy action plan based on issues identified in their
questionnaires. The parties held public events in their communities designed to
reach out to citizens. These events included both press releases and press

conferences.

The regional activists were brought together in a training session fo review the
lessons of the year and create a training manual for their activities to train new
volunteers.

This manual is the result of the fourth cycle of training and is based on the
experiences party activists had in their communities as they implemented a new
political strategy -“talking to people on their door steps” between elections
about local issues. This manual was designed by those activists to be used to
train new volunteers to reach out to ordihary citizens and invite them to
participate in the work of their respective political parties.
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Ivan Lepoglavec, Organizational Secretary of HNS
Alan Ko$ié, Secretary of North-West Regional Alliance of HNS, Varazdin

Ana Vranjes, Member of Executive Board of HNS and County Council of HNS of
Splitsko-Dalmatinska County, Split

Branko Nimac, Member of Executive Board of HNS and County Council of HNS for
Sibensko-Kninska County, Sibenik

Dijana Putar, Secretary of Youth Interest Board of HNS for Varazdinska County,
Ivanec

Drasko Bizaca, Member of Executive of +NS, Split

Ivan Hudoletnjak, Organizational Secretary of Branch Office of HNS Pertinence
Ivan Pajdek, President of Branch Office of HNS Omis

Josip Dobrovié, Member of Executive Board of HNS, Sibenik

Josip Vlahovi€, President of County Council of HNS for Zadarska County and
Member of Central Board of HNS .

Josko Dvornik, Member of Executive Board of HNS Split

Kresimir Kadi, Media Secretary, HNS Novi Marof

Leonardo Lorbek, President of Youth Interest Board for Varazdinska County
Marijan Lorbek, President of Branch Office of HNS Cestica

Mijo Puljiz, Member of Executive Board of HNS Split

. Miro Druzijanié, Member of Central Board of HNS, Makarska

Miroslav Granié, Vice-president of HNS, Split

Olga Zaradié, Member of Executive Board of HNS, Split .
Stanko Bezek, Member of County council of HNS for Varazdinska County, Varazdin
Stipe Lacmanovié, Member of Executive Board of HNS, Sibenik

Tonko Kordié¢, Secretary of Branch Office of HNS Split

Vjekoslav Suljié, Secretary of Regional Alliance of HNS for Dalmatia, Zadar
Zdravko Kuzelj, Organizational Secretary of Branch Office of HNS Novi Marof

Antonija Mr3a, Member of Young Croatian Liberals (MHL), Sibenik
Ivan Alabanda, Member of Executive Board of HSLS Ka3tela
Ivica Bota, Member of Executive Board of HSLS Split

Ivica Jaksié, Member of Executive Board of HSLS Solin
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28. 1Ivo Listes, Member of Executive Board of HSLS KaStela

29. Katja Ozretié, Member of Executive Board of HSLS Split

30. Tonko Simonelli, Member of HsLs Split

31. Zdeslav vMafaéié, Treasurer of County Council of HSLS for 5ibensko-Kninsk~
County, Sibenik

32. Zeljko Scotti, Secretary of Branch Office of HSLS Sibenik

Marija Ledinski Anié, Member of HSS Presidency and Secretary of County

Organization of HSS for Zagrebacka County, Brdovec '

34. Zeljko Ledinski, Vice-president of HSS, Bjelovar

35. Borislav Kozi¢, Treasurer of County Organization of HSS for B jelovarsko-
Bilogorska County and Secretary of City Organization of HSS Bjelovar

36. Damir Hrastovié, Member of Executive Board of City Organization of HSS Z,

37. turda Dehin, Member of City Organization of HSS Velika Gorica

38. Ivan Zlatko Kovag, President of Municipal Organization of HSS Svetq Nedjel

39. Ivanka Karaka$, Treasurer of City Organization of HSS Krapina

40. Ivica Kasnik, Secretary of Municipal Organization of HSS Stefan je

41. Ivica Maderié, Treasurer of City Organization of HSS Garesnica

42. Josip Rac, President of City Organization of HSS Bjelovar

43. Milan Bigkup, Vice-president of Municipal Organization of HSS Rovisce and
President of Branch Office of HSS Podgorci :

44. Milan 6rahovac, President of Municipal Organization of HSS tulovac

45. Sinisa Dreta, Secretary of Municipal Organization of HSS Ivanska

46. Stjepan-Boris Kopanji, Member of HSS Veliki Zdenci :

47. Suzana Malekovié, Vice-president of Municipal Organization of HSS Brdovec

48. Viadimir Novotny, Member of City Board of HSS Garesnica ;

49. Vlasta Crneéki, Secretary of 'Municipal Organization of HSS Stupnik

50. Viatka Ma3ansker-Filipié, Member of Presidency of City Organization of HSS

Zagreb and Secretary of Municipal Organization HSS Crnomerec, Zagreb

51. Zdenka Grilec, Secretary of City Organization of HSS Krapina

52. Rudolf Mazuran, President of HSU
53. Maja Antunovis, Secretary of HSU

54. Frano Barig, Vice-president of HSU

95. Franc Ferenéak, Member of City Co-ordination of HSU Zagreb

56. Vladimir Jordan, Secretary of City Organization of HSU Zagreb

57. Dragutin Lackovié, President of City Quarter Organization of HSU Novi Zagret

* HSU joined the NDI Political Party Program in June 1999 when the party leadership went
through four-week intensive training from June 16 to J uly 14, 1999.
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58. DuSan Malek, President of City Quarter Organization of HSU Crnomerec, Zagreb
59. Dragutin Menard, Member of City Co-ordination of HSU Zagreb

60. Vinko Prkagin, President of Supervising Board of HSU

61. Stjepan Setek, Vice-president of City Board of HSU Zagreb

62. Josip Zduni¢, President of City Quarter Organization of HSU Donji Grad, Zagreb

64. David Cerovac, President of Branch Office of IDS Umag

65. Ines Greblo, Secretary of Branch Office Community of IDS Buzestine

66. Lucijana Sterle, President of Branch Office of IDS Moscenicka Draga

67. Nadija Saina, Member of Branch Office of IDS Pazin

68. Nevija Poropat, President of Branch Office of IDS Visnjan

69. Oriano Oto&an, Secretary of IDS, Pula

70. Orijana Lukié, Secretary of Branch Office of IDS Pula

71. Radenko Slokovié, Member of Branch Office of IDS Pazin

72. Tulio Demetlika, President 6f' Branch Office Community of IDS Labin3tine

73. Valter Poropat, Member of Presidency of Branch Office Community of IDS
Labinstine

74. Zelimir Rakié, President of Branch Office of IDS Vidikovac, Pula

75. Natalija Bukovec, Member of Executive Board of SDP Youth Forum, Karlovac
76. Zlatko Gareljié, President of City Board of SDP Makarska, Mayor of Makarska
77. Ana Babié, Member of Local Organization of SDP Centar, Zagreb
78. Andrej Rube3a, SDP Youth Forum, Zagreb
79. Andrija Cura&, Member of Presidency of City Organization of SDP Koréula
80. Anka Mandufié, Secretary of City Organization of SDP Omi3
81. Damir Viskovié, Member of City Board of SDP Makarska
82. Dan 5picer, SOP Youth Forum Zagreb
83. Darka Sutié, Vice-president of City Board of SDP Ploce
84. Burda Lonarié, Secretary of City Board of SDP Sesvete
83. Igor Bogunovié, Secretary of City Board of SDP Ploce
86. Irina Stajcié, SDP Youth Forum Split ‘
87. Ivan Matejak, SOP Youth Forum Zagreb
88. Ivo Antolovié, President of Local Organization of SDP Novi Zagreb-Istok, Zagreb
89. Jasna Rodié, SDP Youth Forum Zagreb
90. Josip Burek, Member of Executive Board of SDP Susedgrad, Zagreb
91. Josip Imprié, President of Local Organization of SDP Novi Zagreb, Zagreb
92. Lidija Tomi¢, Secretary of City Organization of SDP Zagreb
93. Luka Franié, Member of City Board of SDP Ploce
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100.
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103.
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105..

106.
107.
108.
109.

Luka Simurina, Member of Local organization of SDP Trnje, Zagreb

“ Marinela BuSelié, Vice-president of County Board of SDP for Splitsko-Dalmatinske

County, Tucepi

Marko Blazevié, Secretary of Local Organization of SOP Medvescak, Zagreb
Marko Koc, Member of City Board of SDP Trogir

Marko Zlovié, SOP Youth Forum Zagreb

Memica Borié Marié, Member of Local Organization of SDP Novi Zagreb, Zagreb
Milan Taubek Golubié, Secretary of Local Organization of SDP PesScenica, Zagreb
Natalija Nada Juréevié, Secretary of Local Organization of SDP Crnomerec,
Zagreb

Natasa £ak, SDP Youth Forum SDP Zagreb

Predrag Marunié, Member of Presidency of Local organization of SDP Dubrcxva
Zagreb

Saa Molan, President of Local Organization of SDP Tresnjevka, Zagreb

Stipe Simunac, Secretary of County Organization of SDP for Dubrovacko- -
Neretvanske County, Dubrovnik

Viktor Tarandek, Member of Local Organization of SDP Novi Zagreb, Zagreb
Zdravko Vuletié, Vice-president of City Organization of SDP Omis

Zvonimir Babié, Secretary of Local Organization of SDP Maksimir, Zagreb

SDP Youth Forum Osijek '

110.

111.

112.
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115.
116.
117.
118.

Slobodan Popovié, Seceratry General of SDSS, Vukovar

torde Macut, Secretary of City Board of SDSS Vukovar

Jovan Jelié, Member of SDSS Dalj

Milan Stilin, Member of City Board of SDSS Vukovar

Milena Njegovan, Member of Executive Board of SDSS Tovarnik
Nedeljko Majkié, Secretary of Municipal Board of SDSS Negoslavci
Pero Dokmanac, Secretary of Regional Board of SDSS Dalj
Radenko BoSkovié, Secretary of Regional Board of SDSS, Tenja
Sini$a Rakazovié, Secretary of Regional Board of SDSS Vukovar
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Congratulations! Over the past year, within your branch office something new
happened. You and your team had the courage to go and speak directly to people-
to voters on their doorsteps and in their homes.

And wHat happened? Were people angry? Did people jeer at you? Slam doors in
their face? NO! Most people greeted you and your volunteers with warmth.

Yes, they were surprised that a political party was at their door asking their
opinion; but they were also pleased - pleased that your party cared enough to
ask them what they thought. Many voters gave their names and telephone
numbers and in some cases accepted your offer to participate in the party -
they wanted to find out about your party, some volunteered to help you and
others asked to join.

This is a new way to do politics and based on your experiences you agree it is a
good way to do politics, not to mention after the initial fear, how much fun it
was to meet your neighbors.

Now the challenge is how to train more people to do what you did for your party.
How to reach out to your voters, how to make your branch office an active part

of your community and demonstrate that your party cares about people and real
issues.

You have worked hard for your party making questionnaires and faking them to

your voters. Now as party organizers, you are responsible for training others in
the work you did.

This manual will help you train volunteers to make your party effective in the
field, responsive to voters and successful at election time.
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When planning your political party seminars please keep in mind that most effective
trainers are those which utilize the participatory training model. In that model the
trainer adopts the role of a facilitator, encouraging interaction and active involvement of
the participants through:

group discussions-both large group and small break out groups:

probing questions;

sharing experiences of the participants;

respecting the knowledge and experience of the participants:

drawing on the collective wisdom of the group.

using relevant examples;

The participatory training model functions in the following way:

= everyone must speak and contribute their ideas;
®  noone dominates the discussion; ‘
| the facilitator asks a question, goes around the table ensuring that all have an
opportunity to participate;
u the facilitator sums up the answers and if possible sums up the consensus in the
“group. :

Inorder to set the stage for a participatory seminar the room should be arranged in such.
a way as to encourage discussion. Tables and chairs should be placed in a semi circle or

*U* shape so each participant can see one another and have an equal opportunity to
participate. The ideal number of participants should be between 15 to 20 people.

The whole group should break into smaller groups for some exercises to allow each
person a chance to learn and share experiences. As a practical matter, just before you
start the first small group exercise, divide the participants into small groups of 3 to 5
people. These groups will work together for the small group exercises throughout the
day. This will give everyone a chance to talk and participate in the group. A spokesperson
should be identified to report back to the larger group. :

There are several different techniques to break people into groups. One way is to simply
number people off-say if you want 4 groups go around the room starting with the first
person being number one, next person two and so on. Each number one is group one; the
two's are the next group; the three's are the next group and so on.

Or it may be useful to break into groups for each branch office, etc. Care should be
taken that each group has a balance in terms of gender, age and experience.

13
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Part 2: Introductions “Time: 15 minutes &

Trainers should introduce themselves to the group. Then go around the room and have
each person introduce themselves in two or three sentences-who they are; what they do r
and their role within the party. Try to make this informal and create a relaxed ' '
atmosphere. If people do not know each other, have everyone make large nametag using

paper folded over and place the nametag before them on their table. Review the agenda .
with people and ask for suggestions, changes etc. Explain to people that the seminar is E
designed to have everyone participating and encourage people to do so and to ask

questions. There is no such thing as a wrong or foolish question.

Why are you in the business of politics? Because,you believe that your party can govern
better than the other political parties. You want to win the next election. The real task is
how? Elections are not won or lost in the four weeks leading up to an election but in the
work that your party does between elections. It is about talking to people about local
issues, helping people and showing that you can listen and represent people ina ‘
meaningful way. Simply put you must earn each vote. That will happen if people see that
your party is different and committed to being a part of the community, a party that
listens to and cares about the community.

In order to do that, we need volunteers. Political parties and election campaigns are
fueled by volunteers. You can never have too many volunteers. A successful branch office .
should have enough volunteers to enable the party to personally talk to everyone in the
electoral district. But who are volunteers and where do you find them?

14




@60 around the room and ask the
large group: Who is a
volunteer/Why are volunteers
important?

Write responses from individuals
in the group on the flipchart

paper.

Some typical responses may be:

Person who works for free

she/he does not have to be party members

an individual who is committed to change in his or her community and country
interested in a continuing education process

looking for an opportunity to meet new people who share similar ideas, to
socialize and have fun

Volunteers are the most important resource that a political party has. They need to be
respected and cultivated if your party is to succeed. Key elements of any volunteer is one
who is committed to the party; confident in the work they do and courageous enough to
ensure it gets accomplished.

Trainers should keep in mind,

15




As we already said, if you want to win elections you have to talk to people about local
issues, helping people and showing that you can listen and represent people in a
meaningful way. You want to show people that your party is different and committed to
being a part of the community, a party that listens to and cares about the community.
Simply put you must earn each vote.

One effective way to do this is to create a citizen questionnaire on local issues and take

it door to door. To do this, your party needs volunteers. Volunteers are the heart and soul
of your party.

Trainers should make sure that everyone in the room has a copy of your questionnaire.
Ask everyone to take a good look at it. Explain that their task is to take this
questionnaire to door to door. Check their reactions - a normal response may be terror or
at least some misgivings!

®” 6o around the room and ask
individuals: “What were your first
thoughts when you were asked to .
go door to door? What were your
Initial reservations, or concerns 2

@ Have the group relate some of
their initial fears about the
questionnaire and taking it door to
door.

FWrite responses on the
flipchart.




Here are some initial reactions that others in your party have had when first asked to go
door to door. These are the same concerns that volunteers elsewhere have had : from

Calgary to Sydney to Virginia to Belfast. These are universal, normal ordinary everyday
concerns.

The trainer must be crazy!l
We cannot do that
We have never done that before

We are a serious political party, not pizza delivery boys or Jehovah
Witnesses!

It cannot be done here.

What reaction will we get at the doors?

Who is going to help me?

People will be rude to me - they will curse and yell at me.

I am scared to go to the door - I could get hurt.

e

DOOOD® OO

Are you kidding?

The above concerns will be same for your volunteers. How did you handle your concerns?
What did you do to overcome those concerns?

In order to help your volunteers overcome their concerns they should understand that
the questionnaire is important for the party. This fact will help convince people that
they need to find the courage to go door to door. The lmporfance of the task will always
be an essential motivating factor.

While importance of the task is one motivating factor, there are many others. Itisa
useful exercise to find out from the small group what motivates them and others to

become volunteers. This will develop an appreciation for the work they will undertake for
the party.

@ Break into small groups. These

groups will work together throughout
the day.

@ Have each small group make a list
of 7 factors which would motivate you
as_a volunteer to go door to door




Here is a list of factors that motivated other party volunteers to go door to door. Some
will be the same and some different for each group. Use this list as a guidepost for when ,.
the small groups report back to ensure that some common themes for volunteer 5
motivating factors are brought out.

©
©
©
©
©
©
©
©
©
©
©
©
©
©
©
©
©
©
©
©

The party needs to know what people think about local issues: )

_To increase membership in the party;

Opportunity for people to meet our party directly; !
Opportunity for the party to *win” new voters;

Opportunity to distinguish our party from other parties - to do something new. {
To let people know that their help is welcomed and appreciated;
To have our volunteers gain new experiences; ST
Making a personal contribution to democracy - *I should do it"
To recruit new volunteers and supporters of the party: |

Opportunity for volunteers to work with those party leaders who understand the
importance of going door to door;

To test party policies;

‘To do politics dif ferently; to practice democracy;

To demonstrate that the party is serious:

To show that our councilors are interested in everyday problems of your community;
To make our local councilors better informed to do their job;

To develop a good party organization;

To develop lines of communication between the party and the voter:

To make péople believe that what they are doing is important and that they are
important.

To involve volunteers and party members in the activities of the party:

Opportunity for volunteers to meet and work with the leadership of the party.

Each group should report back to the larger group and place its list o;
seven factors to motivate volunteers on the wall.

As each successive group reports, they should only report on what is i
new or different from the previous group.




Always leave space on the back for people to add their comments and include an
invitation for people to receive additional information on the party: to join; and to
participate.

In addition, the questionnaire provides space for people to give their names,
addresses and telephone numbers. This is crucial for the voters lists

In any volunteer training you must always be able to answer the six following questions:
WHAT: WHO: WHERE: WHEN: HOW LONG: HOW MUCH?

In the same way the volunteer will need to know the answers to these questions before
they go out on the doorsteps because they have to understand the entire process.

@ Have the group break into small
groups

% Have each group answer the
following questions:

1.
2.
3.

. How much does it cost to create a

What is a questionnaire?

Who creates a questionnaire?
Where do you take the
questionnaire?

When do you do it?

How long does it take to complete
the door to door canvass with the
questionnaire?

questionnaire? In terms of money,
time and human effort?

Each group should report back to the larger group and place its list of
answers to the six questions on the wall,

As each successive group reports, they should only report on what is new or
different from the previous group.

20




Based on the reporté from the groups, the trainer should lead a discussion with the large
group on benefits to the party and the branch office of conducting a questionnaire. The r
answers should be recorded on the flipchart paper.

What follows is a summary of the kind of benefits for your party in general and your
branch office: i

Change the style of politics:
Raise the profile of the party;
Raise the profile of individuals within the party; .
Create the image that your party is hard working and cares about the local ;
community;

Find new member, volunteers and voters;

Find out which political party or parties people generally support;

Test new polices;

Identify strengths and weaknesses of the party;

Give experience to volunteers before the next election.

NERA

HEARAXA

them to do. Now when the benefits of conducting a questionnaire for the party and its
organization have been discussed, you need to explain to your volunteers “What is a |

|
|
To be an effective frainer you need to explain to your volunteers what you are asking |
|
questionnaire?”.

L. Party name must be clearly visible- so people will recognize the party.

2. Introduction - There should be a brief introduction which explains that the
purpose of the questionnaire is to ask people for their opinions: "we need to hear s
from you...”; to show that the party cares about people.

3. The layout of the questionnaire should be simple and straightforward. People
should be able to quickly understand what the questionnaire is and be able to
easily fill it out in less than 5 minutes.

4, The questionnaire should deal with a limit of about 8 questions on both local (front
page) and national (back page) issues;

5. On the back of the questionnaire there are important political questions to find
out about party preferences. This is essential information for party to start the
process of identifying its support and to develop voters' lists.



@ Each group should report back to the larger group and place its list of

answers to the six questions on the wall,

As each successive group reports, they should only report on what is new or
different from the previous group.

Here is a summary of answers to be looking for as the groups report back. As always
these are meant to be a guide to provide you with a sense of the themes to be looki ng for
in your discussion with the large group.

&>

An opportunity to talk face to face with to voters. It is also a method to gather
information from field: a tool to find out what people think: to build voters' trust and
confidence in your political party; to promote your party and to recruit new volunteers
and members. ' o

The questionnaire is designed by a small group of people familiar with the local area and
its issues. The draft questionnaire is then presented to the larger group or Board for
approval. '

Pr'lmarlly door to door. Generally to places where people gather such as:

| schools/universities
| cafes;

| stadiums

[ hospitals

[

n

in my electoral district where I plan to run;
at tram or bus stops

You may want to target certain groups such as:

= pensioners and their houses;
L] workers in factories;
] in places where the young can be found.

All year round between elections. Weekends and afternoons/evenings-when people are at

home: optimum time of day will depend on your neighborhood-always thinking of when
people are at home.

3 10 10 days, depends on the number of questionnaires and the number of volunteers.

Tip: Set Realistic goals. Before sending a volunteer off to do a task set a
reasonable goal which they can expect to achieve. Make a reasonable estimate of
how many doors can be knocked on in one hour and ask them to do that - say 10
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houses. By setting a precise goal you are placing an expectation on a volunteer and
they will have a sense of accomplishment if after one hour they have knocked on

all 10 doors. It is always better to have volunteers returning to the office looking
for more to do than to overwhelm them so they cannot complete the initial task. -

The cost of the questionnaire can be kept to a minimum by using a black and white layout E
which can be easily photocopied. There is no reason to use either expensive paper or .
color printing. Ideally a questionnaire can be created and distributed through the [

generous work of volunteers with photocopying being the only expense. In addition to
saving the party money by utilizing the help of volunteers it is also a powerful message to "
your voters that you are a party that is financially responsible and well organized. The
party can also of f set costs by finding sponsors; either members of the party, business
persons, supporters and/or party volunteers to cover the costs of photocopying.

This is the anatomy of a questionnaire. Each volunteer should understand this process
because they will have to explain it to the community on behalf of your party.

It should be now clear that questionnaires are an important tool to develop your local
organization; to recruit new members and volunteers. They are also useful to learn what
people are thinking and to position your party as one who cares about people and is |
interested in real issues.

But to achieve this, your party needs volunteers who are committed, courageous and
confident and ready to go door to door to speak directly and individually to your voters.

This is the final step- How to have volunteers who are: ‘ :
COMMITTED TO YOUR PARTY: |
CONFIDENT IN THE PROCESS; j
COURAGEQUS TO 6O AND TALK DIRECTLY TO VOTERS.

HOW do you treat your volunteers so they have fun, enjoy the oppor‘funl'ry to parncnpafe
in politics and come back with their family and friends?

@ Have the group break into
their small groups and make a list
of 9 &olden rules to make
volunteers ‘Confident, Courageous
and Committed”

<~ Each group presents its list on
flipchart paper to the large group.




—

The work you do as a volunteer is very impdr“ranf for the party; and the community at
large. It is not all about the money.

2. Train your volunteers: by sharing experiences and with role play:
3. Provide them with necessary materials, equipment, and resources.

4. Make sure your volunteers feel safe: Team up new volunteers with experienced
activists-never have a volunteer do go out alone: Teams of men/women; young/old.
People need to feel safe.

S5.  Make your volunteers successful; Send new volunteers into areas where you know the
party has support so they will have a warm reception at the doors. Experienced
volunteers can tackle the tougher areas!

6. Encourage your volunteers to be both persistent and polite. To communicate in a
simple and straightforward manner.

7. Evaluate the action-Celebrate the success, no matter how small and learn from your
mistakes.

8. Leadership support: the party leadership must acknowledge the work of the
volunteers and the leadership should lead by doing, and help out:

9. Make it fun - parties need to thank volunteers and remember to say: Thank you! Take

photos of your volunteers - post them in the office. n action and post them on the
wall.

. Time: 10 minutes g
It has been a long day of work. Take time at the end of the day to'review what you
covered during the training. One reason to make notes of each exercise is to enable the

trainer to review and summarize from the pages on the wall.

And also take time at the end of the session to thank all the participants- they have
worked hard and will hopefully continue to work hard for your party.

As a final exercise had out the list of training tips below. Review them with the group and
ask if they have any to add. Now everyone is ready to train new volunteers!
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The trainer should advise the volunteers that before any actual door knocking
action, there would be a gathering of volunteers at the party office immediately
beforehand for a short training. All activities, even experienced ones should
attend. The purpose of this meeting would be:

1. Make teams of two - try to team experienced volunteers with new
recruits. Women should be teamed with men, young people with older
people, etc. ‘

2. Nightly canvass territory should be divided up between the volunteers and
if possible volunteers should door knock in their own neighborhoods where
they will know people.

3. At this meeting volunteers would receive their canvassers' kit. It should
contain the following:

> a map of the area;

- written instructions and a suggested script;

- a log to record: the doors called on; names; phone numbers and additional
comments,

- questionnaire;

- volunteers and membership forms;

‘I

nametag to identify caller and party

Exercise: Large Group Exercise - Role Play: “Time: 30 minutes

@ 4sk for three volunteers. One for the next round the voter is

is assigned to be the voter; the hostile and the third the voter is
other two are party volunteers-one undecided and so on. They should
of which is the spokesperson at be encouraged to use real local
the door and the other is the examples of the kind of people
record keeper at the door. your volunteers may expect to

@ Hand out the door knocking encounter at the doors.
instructions to the participants. “"Allow enough time for everyone
@*Dispense the “secret to have a chance to perform.

instructions” to the voter as to
who they are and which if any
party they support. To be
Hllustrative for the first ‘set of i
volunteers” the voter is friendly,

Purpose: 7"o build confidence
unteers to go door to




As a general rule, avoid being drawn into long conversations or being enticed into >
prolonged visits. Always be courteous and concise. Never argue with a voter, if
the voter does, end the visit as quickly as possible. Take *NO" for an answerl!!

Remember always be polite even if the citizens are rude to you. If they do not

want to talk with you or fill out the questionnaire, be polite and move on. If - |
they're interested in your party, please remember to ask them if they will £ |
volunteer to help or would they like to join. ” -

If no one is at home write “sorry I missed you" on the questionnaire and leave it
for ‘rhem under their door. ‘

It is absolutely important that a record is kept of where each volunteer went.
Addresses of all doors knocked on should be recorded, together with the names
[hint: check for names on the doors] phone numbers if you can get it, and any -
other information about the voter's m‘reresf in issues or parties. See appendix
for voter log.

See appendix 5 for door knocking instructions.
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Introductions ' [15 min.]

Volunteers [10 min.]
Exercise 1: Who is a volunteer and why are
volunteers important for your party?

Stepping out: Getting over your fear [10 min.]
Exercise 2: Initial fears and concerns about door knocking

How to Motivate volunteers

Exercise 3: 7 ways fo motivate volunteers [20 min.]
Report back from small groups [15 min.}
Discussion: The Benefits of Conductinga Questionnaire [15 min.]

Break [15 min.]

Anatomy of Questionnaire: Elements of Questionnaire [10 min.]
Exercise 4: Who, What , Where, When, How long, How Much of a

Questionnaire (20 min.]
Report back [20 min.]
Pulling it all together [20 min.]

Exercise 5 7 golden rules fo make a volunteer Confident,
Courageous and Committed

Report back from small groups [20 min.]

Summary: Review of the day . {10 min.]







National Democratic Institute for International Affairs
Political Party Program, Croatia

By Karen &ainer and Stephen Farry'

Elections are not won or lost in the four weeks leading up to an election but
in the work that a party does between elections. Political parties must learn
how to campaign between elections on local issues that matter to people.
Branch of fices need to identify local issues and take actions on them. Simply
put a successful branch office must reach out to citizens and include them
in the work of their political party all year round. Parties must work to
become active members of their local community. It this way political parties
will become relevant to ordinary citizens.

Successful political parties are those which take the time to listen to their voters
and involve people in their party activities. Membership is the lifeblood of any
political party. Finding new members and continually involving current members
should be the focus of the work of political parties. But how?

The following are some strategies which political parties from many countries have
used to engage people in their political party. A substantial amount of material has
been borrowed from the Association of Liberal Democrat Councillors (ALDC) in the
United Kingdom and from the Liberal Party of Canada. In addition we have also
relied on materials from the Labour Party and the Conservative Party of Great
Britain and the Labour Party of Australia. While each of these parties may have

'Karen Gainer is the Director of Political Party Programs for NDI Croatia and

Stephen Farry is a member of the Alliance Party from Northern Ireland and a Councillor for
North Down '



diametrically opposed ideas on issues of social policy, monetary or taxation policy &
they all agree about the importance of: local branch offices working in their
communities to identify and solve local problems.

In Canada, the United Kingdom and even here in Croatia people are justifiably -
cynical about politicians who appear a couple weeks before an election, expecting B
their votes, then disappear again afterwards until the next election. .

All year campaigning means just that- it means working in the community-taking - £
action on issues that matter to voters-all year and not just before the election »
period. T
This means:
1. Finding local issues to campaign on: The Citizen Questionnaire [Cycle 1]
2. Reporting back on actions taken and information discovered: Newsletters

[Cycle 2] , v
3. Taking actions on those issues: Local action [Cycle 3] .
4. Building your team: Training volunteers, the Manual [Cycle 4]

The following series of seminars designed by NDT will take you through each of
these steps.

In cycle one, you will learn how to create and use a citizens' questionnaire. In cycle

two you will learn how to report back on the information gathered in your citizen
questionnaires through the use of a newsletter. In cycle three you will plan an event

which is designed by your branch office to take action on one of the identified

issues and to use the media to inform the public of your activities. Cycle four you - ok
will gather lessons learned to create a training manual for your new volunteers. ‘

Organizing an effective political branch office is hard work. But it has many
rewards in addition to winning elections. It is an opportunity to learn about your
community, meet your neighbors and play an active part in the improvement of your
community. 3

Many of you have attended NDI seminars in the past. The one consistent comment .
we heard from you in the evaluations was the desire on your part for more follow
up. The project phase was designed with that in mind. The projects which you will
do following each seminar will provide you with the opportunity to put in practice

the techniques learned and more importantly to train other party activists in the

same techniques. Our office will be available during the project phase for individual
consultations on the work that you are doing. Please call us!l! |




(see samples attached)

Citizen questionnaires have become a regular feature of many political party
outreach campaigns. A citizen questionnaire is a tool which allows parties to talk and
listen to their voters. People like to be asked their opinion and your party will learn
about the community by asking and listening.

Why use questionnaires? What benefits would be for the party?
The benefits can be divided into two categories.
1. Those benefits which help the public image of the party;
2. Those benefits which provide information to the party.

A questionnaire conducted in the community door to door will undoubtedly raise the
profile of the party and demonstrate to the voters that your party is a party that
cares about them. It will clearly show that your party is interested in doing politics
differently and is not afraid of talking directly to people. It will create the
impression that your party is a hard working party that listens and is accountable to
its voters.

Secondly, it is an organizing tool which will help find new supporters and new
volunteers, which will ultimately help the party prepare for an election. It will also
give experience to its volunteers and keep them involved.

A questionnaire will help the party identify issues that are relevant to the voters
and test new policies that may become part of its program. Finally, it will allow the
party to identify its supporters and develop voter files.

The following are points to remember when designing a questionnaire:

L Identify the party clearly at the top of the page- use the party logo; make
sure the party’s address, telephone number is clearly set out at the top of
the page. You may wish to raise the profile of individuals within the party.
For instance, if the party wants to show that its councilors are working in
the community it should place the councilors' names together with the party
name and logo on the front. Or the party could choose to highlight party
“team” members and identify individuals who may ultimately be candidates.
This will give the team the opportunity to develop some name recognition in
the community first before they become candidates.




The questionnaire should be limited to two sides of an A4 page. The layout
should be simple and straightforward. -

The front page should focus on questions on local issues. At the top of the
front page you should have an introduction telling people what and why you
are doing this questionnaire. An example of such an introduction is as
follows:
Your local Zasto Party is listening to YOU.
" Many politicians are not interested in what YOU think. We at the
Zasto Party are interested in you and your opinions. That is
why we are here at your door- to find out what is important to you
so we can work better for YOU. Please take a few minutes to fill
out this questionnaire so we can better understand what issues are
important to you.

Each question should have its own box and maybe a graphic to illustrate the
issue. Ideally questionnaires should be designed on a computer but a typed or
hand drawn can be equally as effective. Questions should have yes/no
options or ask voters to rank issues in priority. Limit the front side to no
more than six questions.

The backside can have one or two issies on national problems, and then
include the more “political questions”'such as “Which party do you normally
support”. Always include a box inviting people to *Join our team”. Give them 4
options:

O Do you want more information on the party?

O Do you want to help the party?

O Do you want to help during elections?

O Do you want to join the party?

It is essential that you leave space for people to give their comments and
thoughts. As well leave space for people to write their name, telephone
number and address. This is essential for the party to start the process of
identifying its support and to develop the voters' list.

References to party policies, election programs should be avoided. Your
message is to find out what people think about local issues. If you start to
preach to them about your party then people will see that you are not really
interested in their views at all. Remember this is not the election campaign-
this is work to be done between elections to identify supporters, position
your party as one who cares and to find out which issues are of real concern
to the voters. Hopefully once you have identified those local issues, you can
devise a strategy to help solve the problem.
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'(see attache sample instructions)

There are three approaches that have proved particularly effective.

1

The first approach is *On the Spot” . You knock at the door and ask the
voter to fill out the questionnaire while you wait. The questionnaire should
be designed to be completed in a few minutes. This ensures that the party
volunteer talks to the voter and takes away with them the necessary
information. If the voter is too busy, you can offer to return later to pick
up the questionnaire. (See option #2 below)

The “Returning to the door” collection: Call door to door delivering the
questionnaire form telling people that you will come to collect it later, say in
30 minutes. The short time is used to inject a sense of immediacy into the
process of completing the questionnaires. Respondents are asked if they
want to be disturbed again or to leave the questionnaires in their letter-
box/under their doormat. You should only deliver as many questionnaires in
one evening as you can collect that same evening. Because people are asked
to leave the questionnaire sticking out of their mailbox or on their door it is
very quick to collect. But it is vital that you come on time you said you'd come
and that you check to see if the address has been filled out. If not quickly
complete it out of sight and beforé the next collection.

The third approach is slower and more labor intensive. We could call it
“Collection upon announcement”. This has been designed to help volunteers
overcome the fear of knocking doors. First you deliver the questionnaires in
letterboxes announcing that you will return in a few days to collect it. After
delivering the questionnaire you call back on the same houses two or three
days later. You tell people that you are back to collect the survey (ensuring
that you have a sample to show them). In theory this way produces more
thought out responses and gives your party a second opportunity to talk with
a voter. The key here if you tell people that you will be back in two days to
pick up the questionnaire then you must ensure that happens.

But in all three approaches you must go DOOR to DOORI




1. Know your district/ divide the district into polls.

You should know your district. From the last election you should be able to divide
your district into polls. A poll would be comprised of the voters who would vote at
any one polling station. If this information is not available, than divide your district
into local neighborhoods along natural geographic boundaries. Ideally a party worker
who lives in the poll should be responsible for their own poll. While voters’ lists may
not be available, going door to door allows you to start the process of developing a
voter file. That is why it is important to document where you go and determine who
lives where. If you can get the voter's telephone number that is very important for
later contacts. If possible volunteers should door knock in their own neighborhoods
where they will know people.

2. Training

Anyone who is going door to door for your party needs to be trained. Before each
door to door canvass organize training sessions for all the people who will be doing
it. All canvassers, even experienced ones should attend. It is important for people
to understand the purpose of the door to door canvass and have an opportunity to
ask questions. There should be also be a role-play so people have a sense of what to
expect. It is important that people go in teams of two and it is always preferable to
team up experienced volunteers with new recruits.

3 Canvasser's kit

Everyone going door to door should receive a canvassers kit. It should contain the
following:
> a map of the area;

» written instructions and a suggested script:(see attached)

> a log to record: the doors called on; names; phone numbers and additional
comments,

> questionnaires;

> volunteers and membership forms;

> nametag to identify caller and party

4. Pre-canvas preparation

The best time to canvas is between 6PM and 9PM. Do not go later than 9PM. Ask
your volunteer to come for 5:30 so they can review their kits and plan where it is
they will go. It is always a good idea to take a few minutes to review the training
with them. People should work in pairs, matching experienced canvassers with new
volunteers. Since there is a fair bit of walking involved, everyone should wear
comfortable shoes and if it is dark carry a flashlight so as to read and make notes
on the log.
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5. At the doors

As a general rule, canvassers should always go to the front of the house, and should
avoid being drawn into long conversations or being enticed into prolonged visits. Use
the side walk or driveway-never walk across the grass. Use the script that has been
provided. Remember, always be courteous and concise. If no one is a home leave a
questionnaire with *sorry I missed you" on it.

Remember always be polite even if the citizens are rude to you. If they do not want
to talk with you or fill out the questionnaire , be polite and move on. If they're
interested in your party, please remember to ask them if they will volunteer to help
or would they like to join.

6.  Paperwork

It is absolutely important that a record is kept of where you went. Addresses of all
doors knocked on should be recorded, together with the names [check the door
name plates] phone numbers if you can get it, and any other information about the
voter's interest in issues or parties. See attached sample log.

7. When to go door to door?

Your party may want to set a specific day and time when you meet. Say every
Tuesday at 5PM at the branch office. In this way new volunteers can show up, be
trained and go door knocking. It is always good to have people return to the office
after they have finished in order to see what was accomplished, share stories and
thank volunteers. This has the advantage of everyone knowing when they can help
and can be made part of a social occasion by retiring to the neighborhood cafe for
a beer or coffee afterward s.

8. What to say at doors?
See instruction sheets attached.




Once your team has returned with completed the questionnaires, carefully go
through each one. Any questionnaire which has been marked in *Join our team” box
should immediately receive an information package which should contain the

following:

= a letter from the local MP/councilor or party president thanking the person
for filling out the questionnaire and for their interest in the party:

= a letter from the branch office president welcoming the new member to the
party:

= a recent copy of a newsletter;

] an invitation to a small gathering of your party supporters to meet some of

the party’s elected officials

This package ch;uId be followed up by a phone call or visit within two week and a
second phone call four days before the social gathering.

The next step is reporting back-using newsletters. That will be dealt with in the
next training cycle.
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N - Miglioriamo la vita nella nostra citta !
Na - .

Al

~& , - Unaprijedimo Zivot u nasem gradu !

ﬁ Vasa razmisljanja ... Vasi prijedlozi ...

1 Le Vostre opinioni ... Le Vostre proposte ...

: rProd uZeni boravak u

~Dali kapaciteti jaslica i vrti¢a
osnovnim Skolama ?

zadovoljavaju potrebe gradana ?

DA NE DA NE

'

“

_ Postoje i ve€a oSteCenju plocnika ili Ima li nedostataka u radu javne rasvjete u
prometnica u VaSem dijelu grada? Vagem kvartu

~ DA NE gdje DA NE gdje

. J
Znate li za mjesta odlaganja smedéa/otpada
koja zahtijevaju dodatno Ci§éenje :

Ocijenite odvoz smeca u
Vasoj ulici :

12345 - Y BPR DA NE gdje
" Ima li na§-grad dovoljno cvjetnih [ Daliste zainteresirani za podjelu h

povrsina : besplatnih sadnica
(loza,masline,vocke) : -

DA NE
: DA NE
A
 Odgovara li Vam radno vrijeme Y Daliu Valoj ulici ima problema sa
1 trgovina u kvartu : odvodenjem oborinskih voda ?

DA NE | NE Rk, DA adje ?

|
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Da li bi gradskim parkiraliftima  trebalo ( Rjedenje parking problema
upravljati poduzece u vlasnidtvu grada u centru grada :
DA NE | parking kude DA NE

parking zone izvan

d £S5
Ocjenite Cisto¢u javno-prometnih

povrSina u gradu Prijedlog

uliéni automati DA NE

centra grada DA HE:Z

12345

Treba li organizirati rad
javne kuhinje u gradu :

Ocjenite rad gradske trZnice :

DA NE
opskrba 12345 —
cijene 12345 / . _ dskoa li
higijena 12345 nformiranje putem gradskog lista
pristup 12345
Drugo NE DA

Vasi prijedlozi/razmislianja/kritike/pohvale :
Le Vostre propostefopinionl/critiche/approvazionni :

_N

Zahvdljujemo Vam na pomoéi za (Dc:, Zelim nastoviti suradnju kao :

poboljfanje uvjeto fivota u nasem gradu, || Si, voglio confinuare a collaborare come

te Vas pozivamo na dalinju suradnju : 0O gradanin - cittadino
- C Simpatizer - simpatizzante
Vi ringraziamo dell’ aiuto per migliorare le 0 &lan IDS-0 - membro della DDI

condizioni di vita nells nostra citta, e Vi Ime-Nome :
invitiamo ad un’ ulteriore collaborazione : || Adresa-Indirizzo -
Tel. .

AN




tel./faks. 344-022

HRVATSKA
NARODNA |
STRANKA - BOL

Fra Bone Razmilovi¢a 11, 21000 SPLIT k

B

< Gradski kotar

Y,

Lokalni narodnjaci Zele guti VASE misljenje!

Mnogi politiCari tvrde da znaju $to gradani misle. Mi u Hrvatskoj narodnoj stranci vjerujemo da nam
svoje mislienje moZete i trebate sami re¢i. Upitnik poput ovoga daje vam priliku da izrazite svoj stav
o nekim lokalnim, gradskim i nacionalnim temama.

Nadamo se da ¢ete odvojiti nekoliko minuta i ispuniti ovaj upitnik. Vratit éemo se po njega za pola sata.

HVALA!

Nabrojali smo nekoliko gradskih "bolnih to¢aka", &ije bi rjeSavanje, vijerujemo, bitno
popravilo kakvo¢u Zivljenja u Splitu. Da li biste oznacili 2 problema za koje drzite da su
najhitniji?

- Q Karepovac QQ Parkirali$ta [d Cesta Lovrinac - Stobreg (3 Banovina
O Kolektor Q@ Prometu { Lokalne ceste - istok (J Dom mladezi
Il faza gradskoj luci

Jeste li zadovoljni s radom sadadnjeg saziva Vijeca
gradskog kotara "Bol"? .

{3 Da
3 Ne

~ 3 Nemam stav

Da li je javna rasvjeta u vasem kvartu

zadovoljavajuéa?
) 0 Da
Q Ne

@ Nemam stav

Da li ste za to da Vukovarska ulica bude
jednosmjerna u pravcu istoka na potezu od
ulice Slobode do Dubrovacéke ulice?

Q Da

O Ne

{Q Nemam stav

Da li ste za to da se dio Velebitske ulice
izmedu ulice Slobode i Dubrovacke ulice
prosiri za jo$ jednu traku?

Q pa
O Ne




U Hrvatskoj danas ne
mislienju u ovom trenutku CETIRI najvaznija problema u Lijepoj nasoj?

Q Demokratizacija
[Q Gospodarstvo d Mirovine
(J Vojna moé

{d Odnos sa BiH [d Obrazovanje

Nesto drugo?

d Nezaposlenost O Pravnadrzava

(4 Javno zdravstvo [} “"Pretvorba”

postoji suglasje oko osnovnih nacionalnih prioriteta. Koja su po vasem

1 Polozaj u Europi
3 Javnired i mir [} Medijska sloboda
[} Sudu Haagu

[J Denacionalizacija Ekologija

wry

ittt s

Od ukupnog poreza koji drzava prikupi od
gradana lokalna samouprava (Grad ili opcina)

dobije 6% . Ostalih 94% odlazi u Zupanijski |
. drzavni proracun.

Smatrate li da je takva podjela poreza
opravdana? 94 .

[J Da
3 Ne

Q Nemam stav 6
[

- Ako je vas odgovor NE, koliko bi trebao dobiti
: grad? :

%

R Lo

Bitno je Sto vi mislite!

Slobodno upotrijebite ovaj prostor za izrazavanje svoga stava
0 bilo kojoj drustvenoj temi ili lokalnom problemu:

¢ Vazecim zakonom o lokalnoj upravi i samo-
3 upravi sve nadleznosti u skolstvu i zdravstvu
prenesene su na Zupanije i ministastva. .
Smatrate li da bi gradovi i opcine ipak trebal
-~ imati nadleznost u pogledu primarne
zdravstvene zastite, te osnovnog | srednjeg
skolstva na svome podrugju?

Q Da
d Ne

Q Nemam stav

Pridruzite nam se!

Zelio bih saznat vise o
Hrvatsko) narodnoj stranci.

Moji ukucani i prijatel rado
bt ispunili vas upitnik

Spreman sam vam pomocdi

Nije obvezno, ali zadto ne?
Ime i prezime:

pri dijeljenju letaka u mome
susjedstvu.

Adresa:

Tel.:

Zelio bih postati CLAN
Hrvatske narodne stranke!

ala, pomogli ste nam!
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‘Pozdravljaju Vas
Narodnijaci
Kazite Sto vas tisti

HRVATSKA NARODNA \lh @3
STRANKA Q— 0 \

Zupanijsko vijeée % @\’
Podruznica Sibenik 1’

- Stube Dragojevi¢a 111
- 22000 Sibenik

: tel. 022/337-185 Zadovoljava li Vas kulturni Zivot u Sibeniku?
= tel. fax. 022/212-036
- . . da © ne ®
Zelimo od Vas ¢uti b L o
Kakav Zelite centar Sibenika" E ZbliZavaju li Vas masovne pucke feste?
" ' da © ne ®

Sto mislite o aktivnostima mladei u nasoj
sredini?

a) kino O

b) gradska kavana O
- c) centar za rad mladezi 0O
d)"shopping" centar O

¢) nesto drugo: 0

Da li Vas zadovoljava cjelokupni sustav
komunalnog reda i rad lokalne samouprave?

Da li je potrebno parkiraliste na

Poljani? da®
ne®
. da® ne ® ako ne kratko obrazlozZite:
‘ : Da li Vas smetaju vozila parkirana po zelenim
povriinama?
da ® ne ©
Zadovoljava i V?}S. izgled i uredenost gospodarski O
gradskih parkova? kultura i sport O
komunalni [J
da® ne ® socijalni O
_ {(a!(ay) park zdravstvo-prosvieta O
zelite? prometni OJ
. (u kucice upisite redne brojeve od 1 do 6)
yazmi:i/imo./ %a ll/ama /'e L[a oc[/uc'u/'efe./




ne Zelim se
izjasniti @
. SDPQO - ne ® Zelite 1i jos Jo¥ informacija 0 HNS-u 2
HDzZQO da® ne ®
HSS O Biste li Zeljeli pomo¢i HNS-u?
HSLSQO da © ne ®
Ostalo Q Biste li se zeljeli prikljuéiti HNS-y?
da © ne ®

da © ne ®

Nas grad, nas

mandat, nasa

éupanija, nasa

odgovornost

-Gradskog vijeéa ' da ©
' ne ®

-Zupanijske skupstine da ©
. ne® \
Da li Viaszadgvolavacrad nasifiijecnikas

- u Gradskom vijeéu da ©

ne ®.

-u Zupanijskoj skupitini  da ©
ne ®

%ﬁw( 52 e
damAmg: %ﬁbgt S

inflaciju da O ne OJ
pliacku i kriminal da Q0  ne O
nezaposlenost i
siromadtvo da[d ne O
pogredne osobe

L na odgovornim mjestima da [ ne [J

MlSllt& ";:'fd

et iph

_porucujete

Ako Zelite predstavite se:

Q;L

Ime 1
prezime:
Adresa: (g
Telefon: m

e s
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- OGRANAK PITOMACA
-OGRANAK SLATINA

‘ HSLS uvazaya Vase misljenje.
i Zajednodcemoastvorltl SretnL]PI"l p?‘fﬁiﬁf“Ml eru;emo da je zato najbolji
. nacm pltatl Vas. Ova/ upitnik daje'Vam prlllku reci st mislite - Sto predlazete.
mussawZahvaljoleTOVEN Na 0dgOoVorima

= PhbW T

o O‘ 3"‘
- Jeste | upoznatl's‘Vlsmom”p’rarﬁéunafvfa’gé gtﬁ"s'f%’\%h‘ plegologiine:

DA YL R Jrzlé'til"lg" iimgn%ﬁx@ pr ngoton e
; - Znate'li kuqa se ta‘sredstva trose? dosn e
- DA "‘A X NE 3. -

-~ Koji bi po Vama redoslued troSenja sredstava trebao biti?

*. B

g e S s YW O BRI RN b 5 e 57T W o Lt a0 e el s
ER ROy = g v gy e e IS

1"'1?“‘“ T —OKOLIS S
- Jeste li zadovoljni; ézstocom Vaseg mjesta, Sto predlaZete°
procelja ’ : “-':-‘-Pﬁgmi dkéugln grutens e tisvde GG
- ulica - ' DA (A
- parkova - DA nmu QO}‘lau
- prlgradsklh naselja - DA 7 Eqem . ‘
‘ VSN B BN
nJeka jezera potoka DA . NE Y 50N a‘r_’m'
qaaw?ew
groblja . N DA NE-~—- U

~ v R R RO P h atitaymn v .

! : Uf IR TR

} INFRASTRUK TURA .
- Da li u mjestu gdje Vi Zivite postoji potréba’ Hhitim popravkom ili lzgradn]om’P

jrogostpa DA NES S °Sta'° (navedlte §to)
: kolovoza Lo v DA"J*”-G”"ONEU ity v N

- "gova : ‘;7.,'-; 51 DA G “‘)rﬂNE'u i,
~ VOdp&gd#kanahzadiaWi% RIS - \ ey - s
-javnarasvieta T DA ;NE ib&’;’l j‘{’;{'ﬁ;

.. #

HEI Al Rt

T Mge«ﬂZDRAVSTVO KULTURA SPORT
fJeste li zadovoljni organlzacuom I?kval{-i - &ipf edi’a’%ete'? '

- zdravstvenim Uslugama™ DA __
-;kulturmm s'adrzajlma=-'v;—*~~----~~- Dg\ ‘

“Sportskim sadrzajima___ . DA

GOSPODSRSTVO UGOSTITELJSTVO TURIZAM

V . |r1 R
Jeste li zadovoljnl stanjem u? B

- pOljoprlvredl

poduzecu m kdjé"r'ﬁ"rﬁé“di’tém” '

- OGRANAK ORAHOVICA

.GRANAK VIROVITICA



: DJECA | MLADEZ &

- Smatrate li da u Vasem mjestu

- DA ’ NE
- Smatrate li da nove vrti¢e trebaju’y gradm pnvatmct uz kr

DA | . ; NE-

- Smatrate l| da srednjoékolska djecal mladez lmaju dOVOIjﬂO prostora za

DA . e ‘J\‘!(‘ _.":7»‘_-: v NE i

stanovanja treba vide mjesta u djelem vrticima?

editnu | pomoc banaka?

druzenje i zabavu?

.
UMIRO VLJENICI
- Kako biste ocijenili danasnji polozaj ur?lrovljéhlka S obzurom na primanja i kvalitetu zivota

DOBRIM ? ZADOVOLJAVAJUC!M
- Driite li da veé danas postoji potreba za izgr

umtrovljemka starijih i nemocénih osoba
DA o NE

LOSIM

adnjom kvalitetne ustanove za smjedtaj nezbrinutih

u

HDZ, HND, HSLS, HSP, HSS, SDP,
- Ako ste zaokruzili HSLS Sto Vi mlshte da ova stranka po redosljedu .vaznosti, mora uginiti

Dieluje li Vas fnjesni odbor?

.. DA I R NE
- Znate li kojoj se osobi mozete obratiti radi zastupanja Vasih interesa?
DA NE
Sto mislite o radu Vadeg gradskog vueca’7 . ‘
- Dobro - Zadovoljavajuce - -Lose - Ne znam -

Koju stranku obi¢no podrzavate na izborima?

: ("‘

daljnjem radu? l:] - ostro krmzwan _vl aLucu stranku et
O - ponuditi djelotvoran gospodarskn program '
Q - zalagati se za rewzuu pretvorbe ;

_' D - zalagati se za vracanje duga umurovl;emcuma

4 - zalagati se za sloqu_u medija, demokraciju i ljudska prava.

O HSLS.u

- Zelite li vige podataka o djelatnostim'a H'S'IiS"“a-'7
- Zelite li &lanstvu u HSLS-u? .~ - AT A
- Zelite li HSLS-u pomoci na bilo koji naém?

000

nesto za reci?

=

Imate li nam jos

- Ako Zelite, napisite kako?

R A o Y T e ar R

- Ako Zelite (niste obaveznl) upisite s!jedeée podatke o} sebl"
Ime i prezime:

adresa:
tel:
sk.

L

’!' OSEB’ e

2% 3 .4‘;*‘ FINCNE I LA

, dob:

sprema:

-__

Na kraJu ove ankete HSLS Vam zahvaljuje na- sudjelovaniju.




Hrvatska Seljacka Stranka

: o ada Garesnice
- )

. Drage sugradanke i sugradani,’HSS ‘Garesnica Zeli &uti $to nam VI imate za reéi. ,
Zelimo se zajedno s Vama pozabaviti problemima koji mue sve nas i pobolj$ati Zivot u
nasem gradu. Molimo Vas da odvojite nekoliko minuta i ispunite ovaj upitnik. Hvala Vam!

s

_ Jeste li zadovoljni
gradskom upravom? L

Koji je problem u

DA - nasem gradu za Vas
' R B najvazniji?
NE
okl be
Kakva je rasvjeta u Vasoj ulici? . Jeste li zadovoljni
: - radom naseg Krugovala?
0O dobra
: DA
0 losa
NE
O nema je )
T Sto biste promijenili:
Podrzavate li ideju da ] -
se sjednice gradskog Za Dan Grada je
vijeéa prenose na prireden vatromet koji

radiju? ' nas je kostao 23.000 kn.
, ' Razmislite $to je sve tim
DA NE novcem moglo biti rijeSeno.

Sto biste Vi predlozili:

Nama je stalo do Vaseg misljenja i naseq Gradal




Sto bi po Vama trebalo biti na "livadama"
izmedu centra naselja "Gajne":

0 novi blok zgrada
Opark

O Sportski centar
O Vas$ prijediog:

Mnogo je kafica u Garesnici neki rade dn
kasno u nog, pogotovo vikenaom.

Smeta li Vam njihova buka?

DA NE _

Imate i prituzbi na njhov rad?
DA NE

Ako da, koje?

Smatrate lj provodenje ovakvih upitnika
dobrom metodom komuniciranja?

DA NE

Da li bi Vam odgovaralo da poglavarstvo na
ovakav nadin kontaktira s Vama?

DA NE

Koju stranku obiéno podrzavate?

OHSS OHDZ OHSLS O HNS

aosbP O

Ako smo izostavili neki problem
koji Vi smatrate posebno
vaznim, molimo Vas

navedite ga:

Bit ¢e nam drago da nam
se javite! Zelite Ii:

O viSe informacija 0 HSS-u

O pomoéi HSS-u za vrijeme
izbora

sudjelovati u radu HSS-a

uclaniti se u HSS

MozZete nas i po
Vliadimira N

Ukoliko Zelite, navedite Vage:
Ime i prezime

Adresu
Telefon

sjetiti u nasim prostorijama Hrvatske seljacke stranke
azora bb, Gares$nica - svakog Cetvrtka od 18 sati.

v

Ty



HRVATSKA SELIACKA STRANK

GRADSKA ORGANIZACIJA KRAPINA
| Krapina‘l'\qc"\sfmi'ska ul. 10 Tel.043-330-3¢

ZANEONUEY) DO BOLIIH
REZULTATA!

ielja nam je, putem ove ankete, pribliziti Vam se kako bismo ¢uli $to nam VI
imate za reéi. Zelimo zajedno s Vama pozabaviti se problemima koji muce svih
nas i poboljsati Zivot u naSem gradu. Stoga Vas molimo da odvojite nekoliko
minuta i odgovorite na nekoliko pitanja.

nrrAsTRuKTURY [c0SPODARSTVO

ZDRAVST VO

Da liste mdovol')n‘n 50.°

Plino
szom QE
c -
r‘é 201 jom BA—NE
elenije m T BA-NE
as oCom DA -NE

1. Dali sfe zadovoljni so.
razvelem qospodarstva.
U nas¢m gra.du ut

NE
2. D&Q 1 bt 0%k ST'G-AS"'MQ

4. Da §i ste 1adovcl
50 uslugama sluibe
'Ldi‘avs a u nasem
dur DA-NE
2. STo t eba umn‘\T

1z radskoq proradandy
b\\g dovoly qops'mke,
godine iz voy \ 200

razvoj gospodarstva’
DA- NE
—t

STO JE GRADU NAIPOTREBNIJE 2

1Q h: ol san(@ Y'a
Nnavede

. |

- 2.5pasiti od Propac\oti\a Vilu , Anka”

1 Investirali u ebnoyu Semmitkinh Toplica

3 Hitng - urec\m Nalazigte, Hugnjakovo

L Protivit) %Portg\q cenlar u Pedgors
5. Mod@rm‘a THInicq

e. lave) gqradel) We,

;
*+.Dom uﬁa» ovilerxika
%, Nedto I‘rucggl !




—

lLoXALNI MEDLF

ADa li ste zadovelin:

Nat thom mxfrmnrcmlo
u

SKRB ZA DIECY

Tr'ebo.mo h nove
o\jec\e vrlide

Da |1 1adovol
STM;%': u $Wol 4.

SKOLSTVO

KrNapxm DA ~NE %,: :
2, Tra g\ I Krcu‘qm. B |
novyin
DA - NE
T 4
== J )
N v |
PARKIRALISTA 4&5\5& Eliuves‘l’i vife aufobusnih linija %
Do i fe dosTchah 2. Smatrate I dosfat g)ém Yelleznidke linije
pro oA, |17 2a teareb | Rogatky SibtmuE Y |
STO\* pm' iralidfa Bh - NE 3 q |

DA NE

L. Gdie, predlaZete,

Teren za \oqun"ahs’re, | ‘
’EJHSS OHDZ (JHSLS

Koje stranke obi¢no podrzavate:

OSDP OHNS O

‘f m— H—
Bit ¢e nam drago da
nam se javite!

Ukoliko smo n
izostavili, moli

O Zelim vise informacija uovoj rubici :

eSto
mo Vas da

nam na izostavljeno ukazete

o HSS-u

O Zelim povremeno pomodéi

HSS-u

0 Zelim se pridruziti HSS-u

Ime 1 prezime.

ﬁ&reso,

TQ,\ °

MNOGO VAM HVALA NA POMOCI!




HRVATSKA STRANKA UMIROVLJENIKA
Ulica Republike Austrije 11/2

10 000 Zagreb

tel/fax 01 37 05 002

muce.:Hval

1. Jeste li zadovoljni nadinom prikupljanja
i troSenja sredstava gradskog proraduna?
O Da

O Ne

0O Ne znam

2. Jeste li zadovoljni radom Gradske
skupstine i Poglavarstva?

O Da

O Ne

O Ne znam

Komentar

3. Jeste li zadovoljni komunalnim
uredenjem Grada?

Plin ODa ONe
Struja ODa 0ONe
Voda ODa ONe
Kanalizacija 0 Da O Ne
Ostalo ODa 0ONe

4. Smatrate li da biste Vi kao obi¢an
gradanin/gradanka trebali imati veci
utjecaj na rjeSavanje svojih problema?
3 Da

O Ne

O Ne znam
Komentar

5. Ima li dovoljno domova umirovljenika?
O Da

O Ne

O Ne znam

Cerors.

AR AEE RIS R RO O RE OISR SRS SR AL S S £GPPI O IR IO RIS O E O B5 85O PI5 Sy

6. Mislite li da su uvjeti stanovanja u
domovima umirovijenika dobri?

O Da

O Ne

O Ne znam

Komentar

7. Mislite li da se drzava Hrvatska dobro

pobrinula za svoje umirovljenike?
O Da

0O Ne
Komentar




8. Jeste li zadovoljni stanjem

9. Jeste li zadovoljni gospodarskim
zaposlenosti u RH?

stanjem u RH?

O Da O Da
O Ne O Ne
O Neznam O Ne znam

R ROOE NN L NN OO OO IO 8 00000 0000000080004

10. Po Vasem misljenju, koja su pitanja danas za Hrvatsku najvaznija?
(rangirajte po vaznosti 5 najvaznijih problema)

O Gospodarstvo O Mirovine O Privatizacija
O Obrazovanje O Zaposljavanje O Ostalo
O Zdravstvo O Pravna drzava 0O Ostalo

O Zastita okolisa O Nedostatak vrijednosti

Zeljeli bismo ¢&uti Vase prijedioge,
ideje, savjete o stvarima koje smo
zaboravili spomenuti, a Vi ih
smatrate vaznima!

11. Koje stranke obi¢no podrzavate?
OHSU OSDP MOOHSS O HSLS
OHDZ OLS OHNS O

Ukljucite se u rjesavanje nasih
zajednickih problema kroz
HSU! Zelim:

Ukoliko Zelite, molimo Vas da navedete
svoje podatke:
IME | PREZIME:

[J vise informacija o HSU

ADRESA:

O povremeno pomagati HSU

TELEFON:

O volontirati za HSU

& uclaniti se u HSU " PRIDRUZITE SE HSU! ;
- ANSTVO, BUDUCNOST

Dt J, SVOJE DJECE | UNUCADI! J

...........................




"4
SDP-2

(¢ Koliko drustvo poklanja painje
rjesavanju problema mladik u gradu
2agrebu? ~

DDOVOLJNO ke
@ NEDOVOL./NO

ANKETA

- BOKI FORUM MLADIH SDP-A ZELI CUTI TVOJE MISLJENJE O
Zagreb  PROBLEMIMA MLADIH U GRADU ZAGREBU. MOLIMO TE DA
1IDVOJIS NEKOLIKO TRENUTAKA DA ODGOVORIS NA PITANY:

POMOZITE DA RIJESIMO NASE PROBLEME !

>r

Je li u Hrvatskoj za -
dobivanje odredenog radnog g’
mjesta vaznija politicha 4, %
pripadnost nego struéna
sprema?

& DA

O NE

\,

/

Jesi li zadovoljna/an kvalitetom
postojeceg obrazovnog sustava u RH?

X NISAM ZADOVOLINA/AN
G ZAD0 VOLINA/AN SAM

/ma i u nasoj sredini dovoljno
tolerancije za kulturne, 1\
vjerske,rasne i -;
nacionalne razlicitosti?

ODA TINE

@ Nakon uvodenja PDV-a Zivim:
OBOLE WISTO DTILOSIE

»>
Y

@ Jesi li zadovoljna/s
dostupnoscu i cijenam:
obavezne literature 2
skole i fakultete?

B3 NISAM ZADOVGLINA/+
0O ZADOVOLINA/AN SAM




@/Ind 1 dovo///)oY ‘ Smatras i da se u
spremnika za zdravstvo ulaze dovol/no ?
reciklazni otpad u
tvojo/ blizini? A

: - RINE

N ODA  KNNE-

4

"""' Mislis li da se politika
previse uplice
U sport?

dovoljno desto?

DDA
RINE

\

LI ZNAM

T

. Voze li autobusi i tramvaji

@ Znas li da imas pravo pokucati na vrata Gradskog poglavarstva i ...
izravno iznijeti svoje probleme, pitanja i prijedloge mogucih rjesenja 7

KINE INAM

-

Ovdje mozes iznifeti viastite ideje i prijedloge u vezi
s ovim I drugim problemima mladih:

),

Ako se Zelis ukljuciti u rad Foruma mlddm SOP-a radi zajednickog r/esavan/a problema

mladit u gradu Zagrebu, mollmo te da ndvedes svoje osobne podatke:

IME | PREZIME:
ADRESA:
TEL:




gradski vijecnici lvan Havelka i Pavie Kalini¢ te SDP Tresnjevka
sluSaju Vasa misljenja

Vecina politi¢ara nedovoljno slua &to Vi
goveornte Hrvatski socijaldemokrati -SDP
zele ¢uti Vase mislienje o pltanjlma koja
su Vas interes.

Molimo Vas za nekoliko minuta Vaseg
vremena radi ispunjenja ovog upitnika,
kako biste nam pomogli da mi
pomognemo Vama: odgovorite na
oitanja  koja Zelite. Upitnik posaljite
postom il dodite u nas ured.

Hvala vam za pomod!

CESTE

Znate i za ceste koje treba popraviti?

DA /NE
Koje?

~csioje It mjesta gdje je ugrozena
sigurnost?

DA /NE
aee”

Je liipotrebna promjena regulacije
prometa?

DA /NE
vas pnjediog?

Neka druga napomena.

1 OKOLIS

Jeste li zadovoljni izgledom
Vaseg naselja? DA /NE
Ima li mjesta s kojih treba
ukloniti smece ili otpad?

DA /NE
Gdje?

Postoje li u Vasoj blizin
spremnici za reciklirajudi
otpad? DA /NE

Koji su spremnici potrebni?

Gdje?

GRADSKI PRIJEVOZ

Jeste li zadovoljni gradskim
javnim prijevozom? DA /NE
Voze li framvaji i autobusi m“qwﬂ
dovoljne Cesto? DA /NE

Koje bi linije trebalo pojacati?
Koju biste ocjenu dali uslugama ZET-a?

01 02 O3 O4 0O5
Kako bi se usluge mogle poboljgati?

TAASIKE USLNGE

Kakva b1 bila Vada ocjena usluga
gradskih javnih poduzeca?
01 D2 O3 04 4s

imate | zamijerki?

Jeste !t zadovoljni uslugama gradskih i
grzavnih sluzbi u podruénom uredu
Tresnievke?

DA /NE
~“cpma?

obivate li pla T

STANDARD

Nakon uvodenja PDV-a Zivite li
BOLJE /ISTO / LOSIUE

Mozete li si priustiti jednom u

mjesec dana izlazak u kazaliste,

kino, muzej ili zabavu u gradu?
DA / NE ]

REDOVITO / SA ZAKASNJENJEM OD:
01 02 O3 04 05 06 i viSe mjeseci

Kada ste u mogucénosti platiti racune?
SVAKI MJESEC /SVAKA 2 MJESECA/ 4| VlSE

HRVATSKI SOCIJALD MOKRATI . SOCIJALDEMOKRATSKA PARTIJA HRVATSKE



Koja su pltanja najvaznija za Hrvatsku po Vaéem misljienju?

Molimo Vas oznadite Sest

0O EUROPSKE INTEGRACIJE O NEZAPOSLENOST

0O DEMOKRACIJA

0O GOSPODARSKI RAZVOJ . O NEOVISNOST MEDIJA 0O MIROVINE

O OBRAZOVANJE ‘ O KORUPCIJA O MORAL

O ZDRAVSTVO O NEOVISNOST SUDSTVA O OBRANA

m] ZASTITA_ OKOLISA O PRIVATIZACIUA DOSTALO ...oooov,
VASE MISLJENJE OBRAZOVANJE

. TRESNJEVKA
Koja stranka radi u Vagem .. b e
interesu i najbolje zastupa
Vase interese?

0O sbpP

O HDZ

O HSLS

0 HSS

0O HNS

O druga / ne Zelim redi

Smatrate li da HDZ radi u
interesu 200-tinjak
novopretvorbenih bogatih
obitel;ji?

DA /NE

Jeste li zadovoljni kvalitetorn nastave i
opremljenoséu Skole koju pohada
Vase dijete?

. DA /NE
Cime niste zadovoljni?

Imate li prijedloge za poboljSanje?

Mozete li upisati dijete u vrti¢? .
DA /NE

Kako biste ocijenili Skoisko
obrazovanje u Hrvatskoj?

01 02 O3 04 05

s 32.11%

26.64%

11,10%

ZDRAVSTVO

- Jeste li zadovoljni uslugama primame zdravstvene zastite u -
naselju odnosno kod osobnog lije¢nika?

DA/NE
Cime niste?
Koliko drzava treba izdvajati za zdravstvo?

VISE / MANJE /ISTO
Jeste li zadovoljni kvalitetomm usluga u bolnicama grada
Zagreba? '
, ’ DANE

=SDP

0 Zelim dobiti vise informacija o SOP-u
O mogu pomodi tijekom izbora

O sumpatnzer sam SDP-a i mogu
pomoci kao volonter

O zelim se u¢laniti u SDP

!

NEKI POSEBAN PROBLE;VI

Molimo Vas da ovaj prazan prostér ispunite ako Zelite rec¢i nesto
sto nismo spomenuli ili nam Zelite ukazatl na bllO kop lokalni
probilem koiji treba rijesiti. Son

ZELIMO VAS
UPOZNATI

Ako Zelite, dodajte Vase podatke
ime i prezime

adresa
telefon
mi smo
"SDP Tresnjevlka
Ozaljska 93/11

tel: 36-97-294
ponedjeljkom 17-19 sati
Cetvrtkom 17 - 19 sati

http:/AMvww.sdp.tel.hr/sdp
e-mail: sdp@sdp.tel.hr

Hvala Vam za pomodé

predsjednik Sasa Molan




) ) e ; 9
Ima li neispravnih zarulja na uli¢nom osvjetljenju g/
. u Vasem kvartu?

(

i\\ SOCIJALDEMOKRATSKA PARTIJA HRVATSKE
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Be aware of media deadlines. Generally, an event that is too late in the day or near a
holiday will miss broadcast or press deadlines. On the other hand if you have some
bad news to deliver, later on a Friday afternoon may be ideal!

If you have a document or questionnaire that you will be referring to make sure
there is a copy for everyone and a copy you can hold up for a photographer or
television camera.

It is'a good idea to send out notification for the press conference well in advance, -
then a reminder a few days before the actual press conference. '

And finally, media like to be fed and watered. It does not hurt to let them know
coffee and croissants will be served.

Believe it or not, media are people too. Get to know them whenever possible. Invite
them for coffee, talk to them when they come to your press conference, or call
them on the phone occasionally to let them know what your group is doing.

There is no guarantee that the media will carry your message or cover your event,
but they will never cover your event if you never call them.

Sometime other parties, organizations, or individuals may accuse you of doing
something wrong. If they are right and you DID do something wrong, you owe it to
yourself or the party to set things straight. If you did NOT do what you are
accused of, you must clear things up in the public eye. Either way, remember some
of the basic rules about press conferences, press releases, and media relations,
then consider taking the following steps IMMEDIATELY:

Express your concern about what MAY have happened:;
Promise to look into it and suggest a general timetable for the investigation;
Promise to release details of the investigation;
Point out the accusation may be false;
Promise to review the final investigation report and say you will set things
. right if the accusations are true (and remember to be seen todoitl)

Never say 'no comment". People will assume you are hiding something and in politics
perception is reality. If you are caught off guard either rephrase the question into
the question you would have liked to have been asked, and then answer your question
or ask your interviewer if You can return the call later in the day. This will give you
fime to collect your thoughts. This is fairly common and accepted practice.
However, if you offer to call back later, remember to do so. You must establish q
reputation for promptly returning calls. In this way the media is sure to call back.
4




On The Spot
Completion of Questionnaire

Thank you for helping our campaign by conducting this survey. Please read the
survey and these notes before you knock on any doors.

The purpose of the survey is two-fold:

a) To identify issues of interest to residents and upon which we can campaign and
include in our newsletter.

b)  To demonstrate personally our concern about the area, our willingness to help people
and that we are working all the year round - not just before an election.

I. Call at each door and show them a copy of the survey. Here is a Sample script where
vou ask the voter to fill out the questionnaire while you wait:

"Hello, my name is ........ocereervenes and I am a volunteer with the ............... political
party. We are in the process of consulting with local residents about matters that they may
be concerned about.

We have a questionnaire about some local issues. Would it be possible for you to
take two minutes to fill it out? Thank-you for help."

2. Ask if they would like to fill out the questionnaire or mention anvthing to us which
1s in need of attention.

I

Do not suggest in anyway that this is a canvass. We are not looking for votes - but
for issues.

4. Either collect the filled out questionnaire or make a careful notc of their name and
address and any comments made.

5. Assure them that we will do what we can and that we will be in touch again.

6. Record any other information which may be useful e.g. potential helper, additional
information on voting, etc.

7. Make sure that you leave a calling slip with everyone you sec. Emphasise that if thev
would ever like to get in touch, we would be very pleased to hear from them.

8. Ifthey are out, just push a calling slip right through the letterbox.

Thank you again for your help. Please come again.




Collection of Questionnaire by “Returning to the Door”
Instructions for Helpers

* Thank you for helping our campaign by conducting this survey. Please read the survey
and these notes before you knock on any doors.

The purpose of the survey is two-fold:

a. To identifv issues of interest to residents and upon which we can campaign and include in
our newsletter.

b. To demonstrate personally our concern about the area, our willingness to help people and
that we are working all the year round - not just before an election.

1. Call at each door and show them a copy of the survey leaflet and say:

"Hello, my name is .........cererneen. and I am a volunteer with the  ............... political
party. We are conducting a resident survey in the area at the moment and 1'd like to see if
there is anyone at home who might be able to spare a few minutes to fill in the
questionnaire. There are only about ten questions and we will pop back in half an hour to
pick it up. To save us from disturbing you again, could you possibly leave the Sorm sticking
out of your letter box so we can collect it without bothering you.”

2. Do not suggest in anyway that this is a canvass. We are not looking for votes - but for
1ssues.

3. When you call back to collect the survey from check to see if the name and address has

been filled in. If it has been left blank make sure vou write the house number on the
form..

4. Make sure that you leave a calling slip with evervone you see. Emphasizc that if they
would ever like to get in touch, we would be very pleased to hear from them.

5. Ifthey are out, just push a calling slip right though the letterbox.

Thank you again for your help. Please come again.




Collection of Questionnaire upon Announcement
Instructions for Helpers

Thank vou for helping our campaign by conducting this survey. Survey forms have been
delivered to each home that you will be calling on. Please read the survey and these notes
before vou knock on any doors.

The purpose of the survey is two-fold:

a. To identify issues of interest to residents and upon which we can campaign and include in
our newsletter.

b. To demonstrate personally our concern about the area, our willingness to help people and
that we are working all the year round - not just before an election.
1. Call at each door and show them a copy of the survey leaflet and say:

"Hello, my name is .................... and I am a volunteer with the  ............... political
party. We delivered this survey form to you asking if you had any suggestions to help our
campaign to improve the area and to see if there is any way in which we can be of service
to you.”

2. Ask if they would like to return the survey form or mention anything to us which is in
need or attention.

3. Do not suggest in anyway that this is a canvass. We are not looking for votes - but for
issues..

4. Either collect the survey form or make a careful note of their name and address and any
comments made.

5. Assure them that we will do what we can and that we will be in touch again.

6. Record any other information which may be useful e.g. postal vote required, potential
helper, etc.

7. Make sure that you leave a calling slip with everyone you see. Emphasize that if they
would ever like to get in touch, we would be very pleased to hear from them.

8. If they are out, just push a calling slip right though the letterbox.

Thank you again for your help. Please come again.
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National Democratic Institute for International Affairs
Political Party Program, Croatia

By Karen Gainer and Stephen Farry'

Elections are not won or lost in the four weeks leading up to an election, but in the work that
a party does between elections. For a party to be successful it is important that the party is
campaigning between elections on local issues that matter to people. Branch offices must
learn how to identify issues, take action on those issues and report back to people as to what
happened. Simply put, a successful branch office should learn how to position themselves as
active members of the community and develop techniques on how to be seen as part of the
problem solving process at the local level. It this way the branch offices will understand the
local issues and in turn voters will see that their interests reflected in the activities of the
branch office.

In Cycle One, branch offices developed citizen questionnaires and took them door
to door. In this cycle we will talk about how to take the next step. What do you do
with the results of your door to door survey?

What follows is a checklist of actions that your branch office may take after your
team has conducted a questionnaire.

1. Record-Keeping: Create voter files on all doors knocked upon;

2. New Members: Identify all interested persons and potential new members
and involve them in the activities of the branch office:

3 Report back: Publish a branch office newsletter to voters on results of the
questionnaire;

4. Action: Review all issues identified with your questionnaire to determine

what action your branch office can take. -Always remember to think
strategically.

'Karen Gainer is the Director of NDI Political Party Programs, Croatia and Stephen
Farry, is a Councillor for North Down, Northern Ireland, and Party Organizer for the
Alliance Party.




From your citizen questionnaires, you will have collected information about your
voters. This information is a key building block in your branch office organization.
It should be should be stored in a coherent fashion which can be easily accessed.
Names of voters talked to at the doors should be recorded either on a computer or
a card database. In addition to the names of voters your data file should also
include: address, age, occupation, party support, previous parties supported (if any),
party they feel next closest to, issues of concern, party membership, membership

~ inNGO's, Trade Unions etc. The voter file you create can be used during an election
campaign to send specially targeted information to voters who you have identified
as being interested in certain issues. It will identify those voters who support your
party, those who do not support your party and those who are undecided.
Accordingly it is an essential tool to assist your party to target resources during an
election campaign.

People who express an interest in joining the party should be contacted
immediately, certainly within a few days. Further, party information should be
immediately sent out to them and a senior local official should call personally. New
members must be made to feel welcomed and integrated into party activities as
soon as possible. However, people should not be forced into doing something that
they are not comfortable with. It is always important to remember that people can
become volunteers or financial donors without necessarily becoming members:; and
members can merely join or give money without becoming active volunteers.

Your sur'vey will have identified public opinions on a range of local issues. Remember
that although the results are not strictly scientific, they will give your party some
evidence of local opinion and provide a basis to identify a local issue that your party
can take action on. There are a number of methods that can be used to develop your
work:

i.  Media. You can write press releases on each of the issues explored in the
survey. Your press release should include some of the statistics revealed, and
the actions to be undertaken as a result of them.

ii. Petitions. You may want to focus on one or two issues identified. Signatures can

~ be collected either going door-to-door, and/or by including a petition coupon on
a newsletter. The final petition can be presented to the relevant decision-
maker(s), preferably in front of the local press (with photographer). A pyramid
approach can be adopted to collecting petitions. Petition forms can be sent out
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to those people who have signed the petition, asking them to collect further
names, further forms can then be sent to the next people signing, and so on.

Direct communication with your voters is the best way to keep in touch with them
and-develop a loyalty in the polling station. A newsletter is a very useful method for
communicating with the electorate. Newsletters prepared and delivered regularly in
your district are a simple and relatively inexpensive way to ensure your message
that your party cares about the community is consistently and regularly
communicated.

The newsletter must be based on news about the local area and your party’s
campaign to improve the area. The newsletter must also seek to involve the local
residents of the area by always seeking their input and opinions.

Newsletters should not look like election propaganda. It should not contain the
Typical “headshot” of the local party politician nor should it read like a party policy
statement. Your audience is wider than party activists. You want to cultivate an
image of campaigning for local issues year round.

The newsletter should have a local focus. If it deals with local news even people
who may not be sympathetic to your party may find it of interest. The hope is as
they read your newsletter on a regular basis, it will persuade them to vote for your
party because of your party’s demonstrated commitment to the local community.

The key of course is regular distribution of the newsletter. Ideally ina large urban
area, party activists should plan to deliver at least six newsletters a year. In
smaller areas, four newsletters per year- one with each change in season is the
absolute minimum.

The newsletter can be as simple as a double-sided sheet of paper. It can be
designed by a computer, using either a word-processing program or a desktop
publishing system, or alternatively using the more basic cut and paste method. The
newsletter can be reproduced either through a printer, photocopier or duplicator.

Newsletters can be used in addition, to complement the material that will be issued
during an election campaign. Local organizations should not go to much expense in
producing them; black and white design is sufficient.

u information about local news;

L information on your party’s local campaign-what local issues are you working
on or have you identified though local questionnaires; ‘

] what action is the party taking in response to those local issues.

3
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Information and Action-these are the key elements to a successful newsletter.
People will read your newsletter if it is interesting and has information which may
not be available elsewhere.

What about party policy? Save it for the election campaign. The message you want
to convey is that your party is interested in being an active member of the
community, that you are committed to taking ACTION on local issues to better
serve the community.

There are a few simple rules to bear in mind when designing them.

L Select a neutral title for your newsletter that you can use for each issue.
The party name should be on the masthead in addition to the title. Examples
such as “Focus”; "In Touch”; etc.

2. Make sure that the party’'s contact address and telephone number is clearly
included in the newsletter, including the times when there will be someone
answering the telephone. One individual, either the elected member or
another team member should be identified as the newsletter's editor.

3. The main emphasis should go on local stories. If possible, national issues
should be expressed in terms of local'issues. The more local the story, the
better the chance it will be read.

4, The sources for stories can be the results of your surveys, casework
problems, and stories in local or national newspapers, official documents or
general local knowledge.

5. The names of prominent local individuals, in particular existing office-
holders or future candidates should be included in the stories. Also use the
party name freely in the body of each story.

6.  The stories should be written in a short, punchy, journalistic style, i.e. short
sentences, dealing always with who, what, where, when and how.

7. Your newsletter should include between five to eight stories.
8. You should focus more on presenting the facts than giving party political

positions. The latter need not be avoided, but party policy should not be the
central focus of any story. '

S. Use photographs, cartoons and/or graphics and frequent headlines to break
up the text. (Many desktop publishing programs come with graphic icons
provided.)




10.  Include a reply sheet at the bottom of the back page. We call thisa

‘grumble sheet' where people can write to you about any issues they are
- concerned with. It is important that the newsletter encourage voters to
“talk back” to your party. Include space for the name and address of the
respondent, an address or telephone for them to contact.

1.  Other options for this reply sheet. Include boxes to tick, seeking further
information, or perhaps 1o ask to join your party. They can be used as a
petition if the voter can tick a box supporting a campaign your party is
campaigning on. Remember to leave plenty of space for them to write
whatever they want.

- 12.  Use bold or italics or different size of fonts for emphasis. Avoid using
capitals. Don't use any smaller than 12-point type. Have a prominent
masthead which identifies your party.

- 13.  The Newsletter's purpose is to give the impression of a hard-working and
- caring local po\iﬁcal organization, which tackles the issues, and sometimes
(depending on circumstances) delivers results.

Local organizations should also pay some attention to building up a delivery network.
This entails assigning specific delivery routes to particular individuals.

When the use of a double-sided news sheet has been mastered, local parties could
consider issuing a tabloid newspaper, printed on newsprint. It is obviously a more

— ambitious undertaking, requiring more expenditure and a more reliable delivery
network.

This ool takes on the look of a typical local newspaper. However, the title of the
newspaper should not include your party's name. Use a title that is not used in your
immediate area. Voters must be lured into thinking that they are reading a freely
delivered newspaper. Only when they read the stories in depth, and discover that
they all portray your party and its individuals in a favorable light.

Many of the rules for newsletters apply. Emphasis should go on the use of large

headlines, and photographs. Stories should be short, punchy and journalistic. They
— should be no longer than about 200 words.
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RECITE NAM STO MISLITE, STO PREDLAZETE:

Z oo iy vage saznati o HNS-u -
_ .

Zcho bih pomoct u dyeljenju "VIDILICE" L

/<l bihy postau ¢lan HNS _ [

Tolerton fo
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v VIDILICA

HRVATSKA NARODNA STRANKA SPLIT

Broj 2

Lipanj 1998, (_ TKO? STO? KADA? GDJE? ZASTO?

TU SMO ZBOG VAS!

Dragi sugradani!

Fyonas opet s vama u drugom
brojunaseivase VIDILICE.

> VIDILICE imamo poseban
nogled na Split.

L VIDILICI mozete procitati
Base sty ove i saznati Sto radimo.

CETIRI KAVEZA U
ZOOLOSKOM VRTU

Nu inicijativu  naseg ¢lana
Vedrana Neveséanina, te uz pomoc
cdrugith srranackih kolega, nekoliko
splinkit poduzetnika § drugih
vradana uredili smo Cetiri kaveza u
Zooloskomvriuna Marjanu.

Zamijenili smo dotrajale ogra-
deooovratas Sazidali smo o jedan
potpuono novt kavez s hazenom za

Zivotinje koje Zive kraj vode, poput
vidre ili rakuna i oblozili ga
pleksiglasom. Sve smo obojali i
uredili onako kako bi tebali
izgledati svi kavezi.

U¢inili smo to u zelji da i nasa
djeca doZive divlje Zivotinje u
primjerenom 1 prijatnom okruze-
nju.

Pridruzite nam se! Pokreniie
akciju da se urede i ostali kavezi!

u fokalnop viasn nazovite nas th
posjetite svahoy radnos dana od 19
21 sat.

rehate b pomogc nehog od nasir e

HRVATSKA NARODNA STRANKA
PODRUZNICA SPLIT
IFra Bone Razmilovica 11

B 384197

REZULTATI IZBORA ZA VIJECA GRADSKIH KOTAREVA I MJESNE ODBORE

Po objavi kona¢nih i sluzbenih
resultata 1izbora za vijeca gradskih
hotareva 1 mjesne odbora "velika”
iHSLS-HNS-SDP-HSS) i "mala”
«ASH-HSU-LS) koalicija sklopile
v ~porazum o medusobnoj
padrict © suradnji tako da sada.
pojedinacno il obje  zajedno.
predstndyu nadpoloviénu vedinu
tocak 200 gradskih kotareva

mjesnom odboru Srinjine. U
izborima za mjesne odbore u
Sirobuji, Stobrec¢u i Slatinama
premoc¢no su pobijedile nezavisne
liste, a HDZ je zadrzao kontrolu
nad vijecima gradskih kotara
Lucac-Manus, Kocunar, Nes-
lanovac, Visoka, Kamen i u
mjesnim odborima: Sine. Sitno
DonjeiSitno Gornje.

o

S obzirom na to da g
izbora 1994, godine HD/Z e
kontrolu

potpunu nad o
vijecima  gradskih Rotares o
mjesnih odbora. ovovodiang

rezuftat predstavljau dramatic s,
preokret. pogotovo zbog reliatnne,
vehkogodznabiraca 23 24

37 o




U ime gradana ai Hrvatske
proslijedili smo predsjedniku
vlade Matesi vise od 62.000
pisama u kojima smo trazilj da se
Za Osnovne namirnice, lijekove,
dje¢ju hranu, knjige i novine
ukine PDV, a da se za druge
proizvode stopa smanji sa
propisanih 22% na 18%.

Nasi saborski zastupnici, gos-’

poda Radimir Cagié i Sreéko
Bijeli¢, vz podrsku dovoljnog
broja drugih zastupnika, podnijeli
su Saboru prijedlog izmjena
ZakonaoPDV-u. '

Sabor je veéinom glasova
zastupnika HDZ-a odbio uvrstiti

prijedlog u dnevnired.
—
op
HTV L
~

U suradnji s udrugom
FORUM 21 nasu zastupnici,
gospoda Radimir Caéié i Srecko
Bijeli¢ podnijeli su Saboru
prijediog Zakona o HTV-u, ali je
Sabor vecinom zastupnika odbio
prijedlog unijeti u dnevni red i
odlu¢io raspravljati samo o
prijedlogu zakona koji je podni-
jelavladajucastranka.

Svakodnevno nam se uma-
njuju nada zdravstvena prava!
Povisili su nam participaciju za
lije¢nicke preglede, potom i
participaciju za lijekove koji se
izdaju na recept. Lista lijekova
koje se subvencionira svedena je
na mali broj nerazumljivo. oda-
branih. = ‘- "
No tu jo¥ nije kraj! ;
Za sve dijagnosticke preglede

uvedena jé: participacija, a iz
' . Trgee o, . :
okvira usluga koje pla¢a obvezno

zdravstveno osiguranje iskljuéena
je zubna protetika.

U ¢&ekaonicama su nepod-
nosljive guive. Na snimanja i
specijalisticke preglede &ekamo
po nekoliko mjeseci. Bolnicke
sobe sli¢e uboznicama, a hrana na
onu iz javnih kuhinja. Posteljina,
ruénici i pidfame nose se od kuce.
Opreme i dijagnosti¢kih uredaja
uvijek nedostaje, a postojeéa
podsjeca na muzejske eksponate.
Radnicima koji rade, ali ne
primaju redovito plaéu ukinuto je
pravo na zdravstvenu zastitu.

Tko je odgovoran za ovakvo

teSko stanje? MW

RECITE NAM $TO MISLITE, $TO PREDLAZETE:

JAVNO ZDRAVLJE -

SPAD S w

Dosadasnji omiljeni minis~
zdravstva odbacivao jesve kritik
Cak se po medunaradni
konferencijama hvalio kako *
uspjesno  reformirano  hrvats.,
zdravstvo uz smanjenje troskon
za 50% poluéilo znatno bolji ni
zdravstvene zatite. k

Za rijetke incidente koji ¢
probiju u javnost ministar krivi 3
prebacuje na lije¢nike, med
cinske sestre, tehnicare, vozace
portire.

E)MI e}

... mislite lida su to
pravikrivcei?

Mi mislimo suprotno i stoga van
se obra¢amo s molbom da nar
svojom vlastitom prozivljenor

pricom pomognete i date argu-
mente s ciljem da pokrenem’
saborsku raspravu o STANJL
NARODNOG ZDRAVLIA. .
Svaki slucaj za koji mislite d
predstavlja grubo krienje vadif
prava na zdravstvenu zastitn
opisite i posaljite na nasu adrest
ilinam se javite telefonom radnin
danom od 19 do 21 sat. Samo u::
vasa javna svjedocenja mozeme
svizajedno potaknuti promjenc.

Zelio bih vise saznati o HNS-u

Zelio bih pomodi u dijeljenju "VIDILICE"

Zelio bih postati &lan HNS

Ime 1 preaime

Adrcsa

Telefon/Fax




Izmedu niza drugih, HNS smatra slijedece teme vaznima za Zadar.

0 PROBLEM NEZAPOSLENOSTI

[0 PROBLEMZADARSKIH OTOKA

[0 PROBLEMZADARSKOGSKOLSTVA .
TE ZIVOTA 1 PERSPEKTIVE ZADARSKE MLADEZI

(] PROBLEM ZADARSKOG ZDRAVSTVA |

[ PITANJE KOSARKE

PO KOJOJ JE ZADAR EVROPSKI GRAD

T P e I e e e
BRSSO Drasd v

LAY NS VAS POZIVA NA SURADNJU:- - -+
IZNESITE NAM SVOJE MISLJENJE
I INICLJATIVE; U SVEZI NAVEDENIH TEMA.
" 710 JE NAS ZAJEDNICKI INTERES!

NAS INTERES JE ZADAR MOLIMO JAVITE NAM SE!

:zm N>c> URED HNS-a RADI: UTORAKI PETAK 11-15 SATI
PONEDJELJAK, SRIJEDA, CETVRTAK 17-20 SATI

23000 ZADAR. TRG ._..ﬂj?sow)z_? 1. Tel&Fax; 312-726
! H ' S . X § ' 3 : ! i ¢

P MmN ASA AR
4 mE.«:.vm&

 ZADARSKA ZAOBILAZNICA

perf el bttt o

HRVATSKA
VLADA
HOCE OVO

NA PITANJE: .

“DA LI STE ZADOVOLJINI STO JE KAO
PRIORITET ZA HRVATSKU ODREDENA
AUTECESTA KROZ BOSNU?"
GRADANI ZADRA SU ODGOVORILI:

5 % rexLo JE DA

05 % rexLo JE NE

GRADANIZADRA 1 HNS HOCE ISTO!
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HRVATSKA
NARODNA

STOJEHNS? -

interno glasilo
HNS - podruznica
Sibenik
srpanj 1998 .

STRANKAR ARGUS 1

- moderna evropska stranka u Hrvatskom strana¢kom spektru bori se za
sustav vrijednosti narodnjatkog opredijeljenja za politiku iz naroda za narod

STO HOCE NARODNJACI ?

- ostvariti najve¢e moguce blagostanje za najveci broj gradana
- Zelimo Hrvatsku svih nas i svakog od nas

STO JE NARODNJACIMA DEMOKRACIJA ?

- jedino priznato sredstvo za pomirenje suprotstavljenih interesa raznih

druStvenih grupa

— T T OO T

VASE I NASE INTERESE ZASTUPAJU :

- u Gradskom vijecu: " Marko Kovaé i
Stipe Lacmanovi¢
- u Zupanijskoj skupstini - Branko Nimac i
Mladen Klari¢
; SKEGRINI 22% PDV - DA,
GOSPODAIIE(S)TILX)%'LE NA RUBU ali za mercedese, whiski, zlato ...,
b4

a vlastodrZci su nesposobni uhvatiti se u
kostac s ekonomskim teSkoéama

TRAZIMO) :

hitan gospodarski program razvoja,
otvaranje proizvodnih pogona, punu
zaposlenost

COVJEKU SPOSOBNOM ZA RAD
TREBA POSAO, A NE SOCIJALNA
. POMOC!
POSTENI ] SPOSOBNI, A NE
POSLUSNI I PODOBNI !

e oSO

BOSANSKA AUTOCESTA
ZAGREB - DUBROVNIK

kaZu da ima strate$ko znacenje - pa neka
Je financiraju ti stratezj !

a za osnovne Zivotne potrebe, kruh, lijekove

NE,.

veé ... TRAZIMO STOPU 0% !

\/W‘ ‘
PRETVORBA

Zaposleni: izgradili ste nornice -
Vase su dionice !

NAJPRIJE DENACIONALIZACIJA PA
ONDA POSTENA PRETVORBA, JER
OVAKO IMAMO PLJACKU NA PLJACKU

T
' ZAOREB S\ .

L
Kmv&?;’"

>

E




NOVA KIRURGIJA

Jeste li primijetili kako prije svakih izbora
viast postavi nekoliko dasaka i objavi o

razdraganom pucanstvu da pocinje

.. lzgradnja nove kirurgije ?
U CIJEM DZEPU SE SMIJESI 14 MIL.
DEM KOJE SU GRAPANI IZDVOJILI

SAMODOPRINOSOM JOS PRIJE . .-

DOMOVINSKOG RATA ?

m

OBNOVA PERIVOJA KRASNA JE
~ STVAR, ALI

desetak tisuca nezaposlenih ne mogu v+

Jesti cvijece iz perivoja, pa u ovako teskoj
socijalnoj situaciji ovakve i slicne
investicije smatramo bahatim rasipanjem
naseg novca ..

—_—— T OO T —

KazZite nam koje probleme u gradu i
Zupaniji smatrate osobito vaznim ?

A e L

Sto biste mijenjali, §to predlazete ?

Naga adresa je:
Stube Dragojevi¢a 1, 22000 Sibenik

—_ T OO T —

NOVI TURISTICKI VODIC

Posjetite “spomenike gluposti” u nasem
gradu !
(ulaz besplatan)
- Suhu Cesmu na obali, zrakoprazni

prostor kralja Petra KreSimira IV, perivoj .

bez trunke hlada,
novu kirurgiju “Tri poSade" , supersonicni
. aerodrom “Kremenko” na Pokrovniku,
bljestavu zonu Podil, bedem ljubavi
izmedu HDZ-a i HSLS-a, gradski
“polacolski”/u duZini/kolektor,
robotiziranu tvornicu BMW u RaZinama;
golfigralista u TEF-u i smeée planinu na
Kapriju u Spici sezone

POLAKO VESLAJ, VESLAJ TI !

Djeci od 13 godina nije mjesto u “Veslu” do 4
sata ujutro :

ZAHTJEVAMO PROSTOR ZA MLADE SA’

SVIM SADRZAJIMA KOJI CE U
POTPUNOSTI ZADOVOLJITI MLADE I
GDJE PUNOLJETNI NECE IMATI
PRISTUPA !

HNS VAS POZIVA NA SURADNJU
IZNESITE NAM SVOJE MISLJENJE
TO JE NAS ZAJEDNICKI INTERES

Znas li ti Mate za§to mi sada lose Zivimo ?
- Ne znam . :

komunjare i budale
- ParijeSili smo se mi i Cetnika i komunjara

- Zato §to su s nama 50 godina vladali Cetnici, |

A3




G‘&Sl ‘O Gradske orgamzacue

Hrvatske seljatke sfranke Krapina

2;ro:\: 1[194s. Travan; 4998,

e —

DRAGI SUGRADANI,CLANOVI I SIMPATIZERI HRVATSKE SELJACKE STRANKE |

Poletkom ove godine proveli smo anketu u vidu upitnika, ka-
ko bismo saznali sve ono 3to vas tisti, te vaZe prlgedloge za Tie-
Savanjem nekih bitnih problema od interesa za nas grad.

Na osnovi prikupljenih podataka,do3li smo do zakljucka, da
nam je svima zaaedno potrebno jedno glas1lo u kojem cemo ObJaVlJl—
vati ono 3to vi i mi smatramo najbitnijim za sredinu u kojoj Zivi-

mo.,

VRATITE NAM DOM UMIROVLJENIKA!

Postavlja se pitanje:"Za koga smo.
svi mi izdvajali u Mirovinski Fond,
kada na zgradi u Gajevoj ulici 12,
unjesto natpisa DOM UMIROVLJENIKA
stoji "HOTEL GAJ KRAPINA"?!"

Dok nas$i umirovljenici ne
mogu dobiti mjesto u domovima, u
Krapini Jje cijelo zdanje novosagra-
denog doma iznajmljeno privatniku
za ugostiteljski obJjekt.Da stvar
bude Jjos Zalosnija,taj isti privat-
nik reklamira Hotel "Gaj" kao hotel
za umirovljenike.Postavlja se pita-
nje,tko od nas$ih umirovljenika moze
platiti smjeStaj u tom hotelu po ci-
Jenl od 155 kuna dnevno,kada Znamo
da Je prosaecna m1rov1na u nasoj
zupaniji od 250 do 850 kuna maesecno7

Gdje Jje tu zdrav razum i prije
svega humanost?!Zar su to zasluzili
l1judi trece Zivotne dobi nakon posSte-
no odradenog radnog viJjeka?

Borimo se na svim instancama,
da se Dom umirovljenika vrati gradu
i onima koji su ga gradili za sebe!

Vasi HSS-ovei

ZAR SMO _ZABORAVILI DEDExA
KAJBUMSCAKA 7

Sto bi rekao dr. Dragutin
GorJjanovi¢-Kramberger,da se
kojim slucajem nade u nasSem
gradu na nalazisStu Husnja-
kovo,gdje je on od 1899.do
1905,godine vrsio naucna
ispitivanja i pronasao fo-
silne ostatke pracovgeka°
Veoma bi se rastuZio,jer
iako cijeli svijet zna :za
HOMO NEANDERTHALENSISA,rmi
smo dopustili, da se nerada
1li jepo uredeno nalaziste
potpuno zapusti.
Da 1i je to jedan od poku-
saaa za razvo]j turizma u
nasem gradu?Zar se tako
treba odnositi prema nec e-
mu na Sto bi svi kulturni
l1judi bili ponosn1°Nemowmo
spavati otvorenih ociju,
poduzmlmo nesto‘
R




TKO SE SPOTICE O KAMEN TEMELJAC ZA DJEGJI VRTIC?

'
— ;
ep. 1330

ER Im

Prije tgi godine postavljen je na za to odredenoj lokaciji
kamen temeljac za novi djedji vrtié-Uz sve duZne polasti-svira- -
naa'hlmne ; velilanstvene govorancije lokalnih &elnika,pala su
velika obeéanja.NaZalost , ostalo je samo na onome "Obelanje,
ludom radovanje" .Roditelji koji nemaju "baka servis" snalaze se .
kako umiju i mogu, jer ge kapacitet sadad3njeg Djedjeg vrtiéa ne-
dostatan za prihvat sve djece.

Postavlja se pitanje iz naslova:"Tko se spotidée o kamen te-
meljac za Djelji vrtié?"

ZASTO SE NASA DJECA NE RADAJU U KRAPINI?

Krapina kao centar Krapinsko-Zagorske Zupanije, grad poznat
po svojoj bogato] povijesnoj i kulturnoj bastini nema rodiliste.
Koncem 1979.-e godine rodiliste u Krapini je zatvoreno, te se
nasa djeca radaju u Zsboku, Zagrebu,prije toga u Ptuju i tko zna
gdje.Zar ne bi bilo lijepo, da djeci u rodnom listu piSe mjesto
rodenja:Krapina i da roditalji, a kasnije i djeca nemaju dodatnih
troskova prilikom traZenja dokumenata? ‘

Poduzmimo korake,da se to ispravi i da se iznade mogucunost za
radanje naSe djece u naSem gradu!

Molimo da u PoStanski sanduc¢ié¢ HSS-a u Krapini, Magistratska lo,
ukoliko ste voljni ubacite ovaj isjeCak sa zaokruZenim brojem
ispred odgovora 1 to: ‘

Da 1li podrZavate kampanju HSS-a za:

1.Povrat doma umirovljenika

2.Uredenje nalazisSta HuSnjakovo

3.Izgradnju novog djecjeg vrtica

4,Izgradnju rodilista . ‘
Ukoliko imate prijedloge za objavu u nasem Glasniku, molimo Javite
na na$ tel. br. 370-3%19, a mozete ih takoder ubacitil u nas postan-~
ski sanducié. ' :
Bilo bi nam posebno drago, da nam ukoliko ste voljni date svoje
podatke |

Adresa Telefon

Ime




SVETONEDELJSKI

BILTEN

UVODNIK

Puno promjena dogada se na podrucju nase opcine, a da najvedi dio stanovnistva o tome
nije dobilo nikakovih saznanja. Bez obzira radi li s¢ o nasem myjestu ili ne, bitno je da zna-
te §to se dogada npr. sa vodom, plinom, kanalizacijom ili uopce infrastrukturom, ili §to se
dogada sa medulfudskim pa i politickim odnosima, kao i sa §portom i kulturom na nasoj
opcini Sveta Nedelja.

Upravo s tog razloga smo odlucili barem dva puta godisnje raditi ovakav Bilien u koje-
mu bi Vas informirali o svim relevantnim dogadajima koji nisu vezani uz nasu stranku.

Takoder cemo Vas informirati kako su Vas zastupali vjecnici HSS-a kojima ste dali
povjerenje. Radili smo i jednu anketu cfje Vam rezultate prezentiramo. Takve ankelc ce-

- mo raditi dva puta godisnje, da bi od Vas sakupili informacije o Vasim stavovima za
vaznost kvalitete Zivota u nasoj opéini. Ako se Zelite s nama zajedno angaZirati za do-

brobit naseg standarda prikljucite nam se.

ORESJE

Pozdravljamo akciju celniStva Sv.
Nedjelje u svezi komunalnih rjeSenja
u selu. Drago nam je da je veéi broj
seljana vec izvrsio prikljuCenje na
vodovod i plin. Veéina prikljuéenih
. na vodovodnu mrezu nisu platili pri-

kijuénu pristojpu pa predlazemo (a
-za to ¢emo se zauzimati) da svi sta-

novnici Oresja budu prikljuceni na
“istu pod istim uvjetima, tim vie jer je
_pristojpa komunalija placena vec

dva puta: prvi put uz gradevinsku
dozvolu, drugi put - kroz samodopri-
nos. Usput se moramo prisjetiti obe-
¢anja Celnidtva da ¢e svi prikljucci
biti besplatni zbog ukljuCenja pum-
pne stanice u Strmcu, koja je stvorila
.. pomanjkanje vode u veéem dijelu
Oresja.

Predlazemo hitno rijesenje kanali-
zacije kako ne bi doslo do moguceg
- zagadenja pitke vode. Ujedno pred-
tazemo da se centraini trg - Gmajne
" uredi u obliku parka sa sadrZajima
rekreacie ¢ime bi selo, a narodito
~miadi, dobili sadrzaj za okupljanja i
—- mogucnost rekreacije.

Tajnik HSS-a ogranak Oresje
Viado Séetari¢

KERESTINEC

Naj ulitelj i voda Hrv. Naroda
pok. Stjepan Radi¢ utio nas je da je
Dom i obitelj srediste Zivota, te da
je rad postenje i marljivost jedna od
vrlina na$eg naroda, narotito seljaka
poljoprivrednika.

Mi u Kerestincu, Zitarki i Kalino-
vici poku$avamo sebi olaksati Zivot i
pobolj$ati standard preko Gospoda-
rske sloge. Osnovali smo ogranaka
Gosp. sloge koji broji 75 obiteljskih
gospodarstava. Naravno, primili
smo i ¢lanove iz susjednih mjesta.

Mi smo nabavljali biranu sjemen-
sku robu, umjetna gnojiva, herbicide
protiv korova te razna druga sre-
dstva potrebna u na$im malim seo-
skim gospodarstvima; naravno to je
sve bilo bez jednog dijela poreza i
trgovacke marZe. ’

Za opcinsku organizaciju FISS-a

Ivan Zlatko Kovaé

Uvodenjem PDV-a znatno nam je
smanjena moguénost kupovanja go-
re navedenc robe, jer nas jo vedina
malih posjednika sa par jutara zem-
lje i nemamo na osnovu &ega prija-
viti PDV da bi mogli traziti povrat
poreza. Razmisljali smo o osnivanju
Strojne udruge obiteljskih gospoda-
rstava gdje bi svaki ¢lan mogao ko-
ristiti zajednicke prikljucke i tako bi
puno lakse obradivali zembju. Muls
gospodarstva kao $to su nada, nc
mogu rentabilno Koristiti Y. posje-
dovati sve priklju¢ke kop su potre-
bni jednom domacinstvu. Za takvu
“Strojnu” udrugu potrebno je imati
prostor i objekte, tj. barem Supe
gdje bi odlagali te priklju¢ne zajed-
nike strojeve.

Naéi oevi, mozemo reci, bili su
marljivi i vrijedni, jer su jo§ davne
1936. napravili Dom Gosp. slogc.
Ovdje u Kerestincu, u kojeg su ula-
gali te§ko ste¢ena sredstva i
#uljevitim rukama radili i pekli cighu,
te peklali, prosili i kupovali gradu za
svoj dom da bi si olak$ah zivot.

Molili su za pomo¢ nase mjestanc
u dalekom Chichagu koji su tamo
oti§li trbuhom za kruhom. Oni su s¢
odazvali i poslali im te§ko zaradence
dolare da bi mogli napraviti Dom-u
Sv. Nedelji | Kerestincu. -
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Taj dom koji je tako tesko graden

Koristio je naem mjestu vrio mnogo.

U njemu je bila trgovina, a za vrije-
mu drugog svjetskog rata §kola, pa
msu trebala djeca i€i pjeSice u Sv.
Ncdelju. Zatim je bila Poljoprivred-
na zadruga koja je bila dirigirana
jednoumljem i ubrzo propala. Kasni-
it Je to preuzeo “StoGar”, a od
“Stocara” neki ljudi koji bag nemaju
puno ljudskog dostojanstva i pono-
sa. koji su iskoristili nasu vlast,
drzavu i uzeli taj na§ Dom
{(smicalicama i cakama) nepoznatim
postenim ljudima. Taj na§ tuZni
Dom bio bi nama potreban za gore
navedenu udrugu, a i za stvaranje
kulturnijeg Zivota u nasem mjestu.

Nas Kerestinee je jo§ za prve Ju-
goslavije 1mao tamburagko i pjevac-
Ko drustvo, te je sluzio za primjer
drugim sclima oko nas. Danas ne-
mamo uvjeta za nikakve kulturne
t druge djelatnosti jer nemamo pros-
torye gdje bl mogli to odrzavati.
Imamo jednu prostoriju u Mjesnoj
zajednici koja nam sluzi kao Crkva;
gdje se sastaju vatrogasci, nogome-
st druge stranke, pa se dogodi da
nasa zadruga Gosp. sloge zbog zau-
zete sale odrzi sastanak u Gostioni-
.

Mi ovdje u Kerestincu, Zitarki i
Kalinovici bili smo sretni kada smo
dobili Lijepu nasu... pokusavamo je
svim silama uéiniti ljepsom, bogati-
lom. a nadasve bi zeljeli da u njoj
viada postenje. pravica i ljudsko
dostojanstvo. Da seljak 1 radnik,
profesor 1 penzioner imaju rada i
sredstava za dostojan zivot.

Povjerenik Gosp. sloge
Stjepan Boticki

Z1vieT v RakiTyu

Kao sto je uvijek tesko pri¢ati o sa-
mome sebi, tako je i teSko pridati o
svome selu, jer ga vidimo liepse nego
$to stvarno jeste, ali to nam se ne
smije zamjeriti, jer je nase i mi ga vo-
limo.

U Rakitju Zive ljudi iz svih krajeva
Liepe naSe, a svojim su dolaskom
denieli | obicaje svojih krajeva, a
ume su obogatili i nae Zivote, a da
toga nismo ni svjesni, jer danas zna-
mo mnogo stvari o krajevima u kojima
nismo ni bili, a nit éemo iéi u njih. Svo-
Jim dolaskom donijeli su i svoja poli-

ticka razmislianja, koja su opet
posliedica odgoja i sredine iz koje su
dosli.

Tako je na poticaj Opéinskog odbo-
ra HSS-a i njegovog predsjednika
gospodina lvana Zlatka Kovata 1996,
g. u Rakitiu organiziran ogranak
HRVATSKE SELJACKE STRAN-
KE, kaji je u svome poéetku imao sa-
mo deset &lanova, no vrjeme &ini
svoje i mi smo sve brojniji, kako po
Clanstvu tako i po broju simpatizera.
Doduse mnogi te svoje simpatije ne
iskazuju javno, zbog pojedinaca koji u
svojoj iskljuivosti smatraju neprijatel-
jem Hrvatske svakoga koji nije u njiho-
voj stranci.

No, ti ljudi zaboravijaju da nas je
Bog namjerno stvorio razliditima i dao
nam mo¢ da razli¢ito razmistjamo, ali
ako smo dobronamijerni svi Zelimo is-
to, a to je bolji Zivot za sve i ljepsu Hr-
vatsku svima. Da bismo to mogli imati,
moramo prihvatiti onu narodnu “prvo
pred svojim vratima”, pa ako to prih-
vatimo kao jednu od Zivotnih filozofija
pobrinut ¢éemo se za Rakitje, a onda
e se to osjetiti i drugdje.

Nasi, iako malobrojni &lanovi, pri-
sutni su u vedini aktivnosti u Rakitju,
ali ne kao HSS nego kao sastavni dio
Rakitia, “mi smo Rakitani i Rakitie
nam jeiu i na srcu”. Neki misle i pri¢a-
ju kako Zelimo vlast, a to je notorna
glupost, mi Zelimo. da Rakitie bude
najliepSe selo u Hrvatskoj i na svijetu,
a to se moze ostvariti samo onda ako
budemo svi zajedno, bez obzira na
stranatku pripadnost, ali sa zajednié-
kom Zzeljom za uspjeh.

Najbolji dokaz toj tvrdnji je nas
uspjeh na Tunjkacijadi gdje smo zaista
u zajedniStvu dokazali da mozemo, a
to je bio tek poletak, ali i u toj akciji
nije zanemariv doprinos Glanova HSS-a.

Pokudalo se osnivanje ogranaka u
Novakima. lako su podetni rezultati bili
dobri, kasnije je sve zamrlo, a ljudi koji
su trebali voditi su se pasivizirali, tako
da je nekolicina njihovih ¢lanova jed-
nostavno pripojena ogranku Rakitje,
ali i tako je bolje nego da ti ljudi osta-
nu van organizacije, kao i bez potreb-
ne organizacije.

Evidentna je apoliticnost miadih
Zena, kao da oni Zive u nekoj drugoj
Hrvatskoj, a ne u ovoj gdje Zive sar ..
stariji muskarci, a to nije problem sa-
mo nase stranke nego i drugh, jer
jednog dana ce i ti mladi morati po-
vesti brigu o zemlji za koju su njihovi
ocevi, stricevi, braca i prijatelji krvarili.
Neka zato ne misle da je prisustvo u
Stranci gubitak vremena, nego je to i
najlaks$i put za buducnost.

NaSa je stranka osnovana 1904.
ajos i danas ucimo od brace Radic &iji
je nauk univerzalan i vrijedi u svako
vrileme, a kao nit vodilja je nasa vijera
u Boga i ljude i sve ono najliepse sto
nas uci nasa Crkva i vjera.

S VIEROM U BOGA | SELJACKA SLOGA

Velimir Stosar

OGRANAK HSS-a
MALA GORICA

U svom nastojanju da zivot svo-
jih sugradana ucinimo sto kvali-
tetnijim i boljim a u svrhu posto-
janja  konkurencije  postalo e
nuzno osnivanje alternative posto-
jecoy stranci (HDZ) koja ¢¢ potak-
nuti kvalitetniji rad i jednih 1 dru-
gih, na dobrobit svakog ¢ovicka
naScg mjcsta. Naravno da nije bilo
tesko odgonetnuti Sto nupvise muci
ljude u Maloj Gorici | Srcbrnjuku -
voda prije svega. Gradunt kop su
birali ljude u Mjesni odbor (od 1
Clanova 8 ih jo iz HSS-a) dobro su
procijenili njihove sposobnost Pt
je samo godinu danu nakon wzbora
za MO voda stigla do Mule Gori-
ce. Na nama je da i dalje radimo
na razvodu mreZze po miesnom
podrudju, a istovremeno da slusa-
mo i druge probleme koji su pri-
sutni. Tu mislimo na kvalitetu na-
pona, pitanje zagadivanjua okoline.
itd., itd. Napominjemo du uvijek
stavljamo u prvi plan istinske pot-
rebe gradana a ne neke megalo-
manske idcje koje nisu ovog Cusa
ostvarive (izgradnja novag drus-
tvenog domay).

Uvijek ¢emo slusati potrebe na-
Sih sumjestany i nastojati oprasdat
njihova ocekivanja.

Ogranak I155-a Mala Gorici
PREDSIEDNIK Zeljko Krajaéic.




ANKETA HSS-a

Svetonedeljska  Hrvatska Seljacka
Stranka, da bi priblizno saznala &ime
ljudi na podrugju nage opéine jesu, a
¢ime nisu zadovoljni, nacinila je jednu
anketu.

Anketa-upitnik je za sada nadinjena
na jednom manjem uzorku od oko
stotinu upitanih. Ove godine imamo
na-mjeru uéiniti jo§ jednu takovu an-
ketu, ali na viSe primjeraka. Naravno,
ta anketa bi nam dala jedan pregled
potreba i Zelja stanovnika na podrudju
nase op(ine, te bi nam te podatke
valjalo ukljuéiti u nage programe za
buduéi razvoj opéine S, Nedelja.

Evo i nekoliko pitanja i odgovora:

STO SMATRATE NAJVAZNLJIM
ZA RAZVOQJ NASE OPCINE?

ZAPOSLJAVANIJE 39,24 %
INFRASTRUKTURA 34,17 %
OCUVANJE OKOLINE 24,0 %
GRADNIJA 25 %

B Lo —

JESTE LI ZADOVOLJNI

SA | NFRASTRUKTUROM?

TELEFONOM ZADOVOLJNO'
69,6 % STANOVNISTVA

ODVOZOM SMECAZADOV.
63,3 % STANOVNISTVA

PLINOM ZADOVOLJNO

37,9 % STANOVNISTVA
VODOM ZADOVOLINO

32,9 % STANOVNISTVA
GRADSKI PRIJEVOZOM

ZADOV.

31,6 % STANOVNISTVA
KANALIZACIIOM ZADOV.

26,6 % STANOVNISTVA

CESTAMA ZADOVOLINO
17,7 % STANOVNISTVA

L
i

VAS TEKST:

Tu treba dodati da je vige stanovnis-
tva vjerojatno prikljuéeno na vodu ne-
go na plin, no ne mora znaéiti da su j
samim priklju¢kom zadovoljni, a tako-
der je tako i sa kanalizacijom. O¢ito je
takoder da je stanovnistvo najnezado-
voljnije cestama.,

- 34 % ispitanika se osjeca nesigur-
nima, te bi podrali vecu prisu-tnost
policije .

- 54,4 % ispitanika misli da je bilo
opravdano graditi novi centar u
Sv. Nedelji _

- Jeste li zadovoljni zdrastvenim
uslugama?

SA OCJENOM 5
OCJENJENOJE 8,8 %
ISPITANIKA

SA OCJENOM 4
OCJENJENOJE 17,6 %
ISPITANIKA

SA OCJENOM 3
OCJENJENO JE 32,4 %
ISPITANIKA

SA OCJENOM 2
OCJENJENO JE 22,5 %
ISPITANIKA -

SAOCIENOM . 1
OCJENJENO JE 19,1,%
ISPITANIKA

- Za Sirenje stambenih ili radnih zona
se izjasnilo:

STAMBENE ZONE
RADNE ZONE

41,4 %
75,7 %

- 79,9 % ispitanika bi htijelo vece iz-
dvajanje iz proraduna za $port.

- 68,5 % ispitanika bi Zeljelo veée iz-
dvajanje za kulturu iz proraduna

- 74,2 % ispitanika Zeli ili se slaze da

opéinsko vijeée &ini vise stanara

-—-——;——-‘—————\.'I”
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MALA GORICA, 1), CAJA 32 ¢ TelJfax, 01/806-169
- U rubriku “Zelite li nesto dodati?”

» TraZila se moguénost za mlade -
disko ili $port

« Pojacati rad socijalne sluzbe

« Otuvanje okoline, zabrana
odlaganja smeca (Rakitje)

* Slabe stomatologke usluge

» Vece zaposljavanje

+ Infrastruktura, a poscbno voda iz
TOP-a (Kerestinee)

 Gradski prijevoz (Kerestinec,
Rakitje)

» Prometna signalizacija
(Rimski trg - Kerestinec)

STRMEC

Stanovnicima Strmca su dobro
poznati nedostatci v razvoju mje -
ta, a najviSe potrebnom infrastruk-
turom.

Ogranak nase stranke HSS-a je
za Vasu informaciju poduzeo sle-
dece:

1. Zbog dogovora sa gradom Za-
grebom za izgradnju vodocrpilista za
opskrbu vodom grada Zagreba obeca-
no je za uzvrat izgradnja mreie u
Strmcu koja nije igla dogovorenim
tempom. K lome je jo§ i povecana ci-
jena priklju¢aka. Naga je stranka or-
ganizirala potpisivanjem peticije sva-
kog kucanstva ubrzanje tih radova a
pogotovo s razloga pada nivoa vode u
privatnih gospodarstva.

2. Inicirali smo osnivanje Zemljisne
zajednice zbog otudenja Domu i osta-
log $to su mjedtani financirali. Prora-
¢un opcine Sv. Nedelje je znadajan |
mislimo da bi se mogao Korisnije ras-
podijeliti. Mjesni Odbori su najosno-
vniji oblik organiziranja lokaine sa-
mouprave, te bi kao takvi moralj
uZivati vecu paZnju organa lokalne up-
rave. Treba promijeniti nagin obavjes-
tavanja o saslancima, J. mnogo visce
plakata za objaviti zbor gradana, pos-
taviti na vidna mjesta. Tvrdimo da
ljudi jesu zainteresirani za takve sku- -
pove samo nisu dobro obavijesten;.

Zvonko Samardija,

Strmec” -



SVETA NEDELJA

Kod nas u Sv. Nedelji kao i svagdje
ima raznih dobrih i logih stvari, odno-
sa 1 dogadaja. Najvedi je mislim prob-
lem $to je stanovni§tvo nezainterisira-
no za bilo kakve zajednicke akcije za
dobrobit svih, a znaju svakoga dobro
kritizirati. No u zadnje vrijeme je ipak
napravljeno ponesto toga hvale vrijed-
no. Npr. rukometni klub koji je pono-
vo aktiviran, pjevacki zbor Sv. Nedelja
idr. Kao suprotnost moram spomenuti
primjer koji se dogodio nedavno.

Na biranje Mjesnog odbora se odaz-
valo premalo ljudi tako da se nije
moglo niSta u¢initi. OCito je greska u
samom slartu, tj. pozivanju na sasta-
nak. Odbor mjesta je osnovna spona
izmedu naroda i lokalne samouprave -
opéine.

Mi u naloj stranci izmedu ostalog
utjecali smo na nade &lanove da se o-
dazovuy, $to ¢emo i u buduée ¢&initi na
svim poljima.

Ovim putem Zelim zamoliti sve mje-
Stanc Sv. Nedelje da se u takvim mo-
mentima poku$aju bolje organizirati

jer je toliko puno stvari za rijesiti, a to
nam neée nitko drugi uéiniti. Imamo
jo§ dosta potreba za vodovodom, pli-
nom koji se razvija, rasvjetom, a mis-
lim da ¢e se svi slozZiti da je najveéi
problem kanalizacija.
SVETONEDELJSKI OGRANAK
Marko Babié

“BESTOVJE

U ogranku HSS-a Bestovje i veéem
dijelu pulanstva prevladava nezado-
voljstvo u pogledu gospodarstva i po-
litike. Veéi“broj domaéinstava nema
pitke vode jer u njihovoj ulici nema
vodovodne mreZe ili nisu u moguéno-
sti uplatiti visoku cijenu prikijudka.
Nezadovoljni su sanacijom ulica posli-
je radova. Veliki broj domaéinstava
Zeli prikljucak telefona koji je nemo-
gu¢ zbog lose izvedene mreZe.

U nekim akcijama smo zakinuti,
npr. u postavljanju autobusnih stanica,
iako smo najgusce naseljeno naselje.

Jedni su prepustili probleme situa-
ciji, drugi prigovaraju (ali samo po

INFORMACI)E

kafiima), a cijela realna briga i borba _
za Bestovje prepustena je dvojici vi-
jeénika.

Prema. ovoj situaciji vidljivo je da
nam u Bestovju ne funkcionira sistem
upravljanja. Pozivam sve gradanc &
Bestovja na aktivnu suradrnju kako bi
svojim udjelom doprinjeli napretku ¢
Bestovja i cijele opéine. )

Jedan od veéih problema u nasem
drudtvu je briga o mladezi, a naroédito
u nascj opéini. Nasa je mladez prepus- |
tena sama sebi, ulici 1 kafiéu, pored
Drustve-nih domova u svim mjesnim .
odborima, koji su veéim dijelom ne is-
kori$teni.

POD HITNO!! Predlazem okupiti
mlade na skupove ili provesti ankctu. =
da ¢ujemo njihovo misljenje 1 Zelje |
omoguditi im otvaranjc istih. To nije
obaveza jedne stranke, 10 je obaveza
svih nas, jer mladeZ ne smijemo odga-
jati stranacki.

Na kraju svi znamo da na mla- .
dima svijet ostaje.

Marjan Draksi¢ ¥

NEKOLIKO INFORMACIJA O RADU VIJECNIKA NA NASOJ OPCINI

Do sada je Vijece opCine odrzalo devet sjednica. Klub oporbe sastavljen od HSS-a.
1 HNS-a broji zajedno Sest vijeénika (4+2). U svim svojim nastojanjima kao §to su:
sniZavanje cijena infrastrukturnih prikljuaka, sniZavanje cijene gradevnim dozvolama,
sniZavanje cijena komunalnih usluga i sl. nismo uspjeli zbog preglasavanja vladajucih.
Svoje skromne usluge smo takoder nudili putem uées$¢a u Poglavarstvu, no i tu smo aroga-
ntno odbijeni. Ipak to sve ne znaci da mi oporbeni vjecnici neéemo i dalje konstruktivno

djelovati u radu vijeda.

O MJESNIM ODBORIMA

Na nacin na koji su sazivani Mjesni odbori vidljivo je koliko im se paznje posvecuje. Nase.
je mi8ljenje da su Mjesni odbori i te kako vazna karika u sustavu Lokalne samouprave tc
im se iz toga razloga trebala pridati ve€a paZnja. Da smo bili u prilici, zna¢i, na odgovor-
nom mjestu sazvali bi na jedan sastanak sve predsjednike te ih obvezali na plakatiranje u
svome mjestu kako bi se postigao potrebni kvorum od 10 % birackog tijela. Time bi se
postigao kvalitetan izbor ili reizbor svakog predsjednika Mjesnog odbora koji Zeli nesto u-

¢initi za svoje mjesto.
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SJEVER-DUBRAVA

OPCINSKA ORGANIZACIJA HSS-a DUBRAVA-ZAGREB
- IZDAJE 0.0.HSS-a DUBRAVA,UREDJUJE DAMIR HRASTOVIC
B za internu stranacku upotrebu

© wJragi prijatelji-prvi bilten
‘HSS-a Dubrave je pred
‘ama.Oprostite ako smo
»to pogrijesili,a ako smo
to napravili dobro

‘ohvalite nas. Naravno mi
<emo se potruditi da svaki
put izgledamo sve bolje i

rofesionalnije.

Na proslogodinjim izborima za grad
Zagreb u Dubravi je HSS dobio
izmedju 6% i 25% glasova po
bira¢kim mjestima,uglavnom smo
svugdje prosli izborni prag koji je
iznosio 5%,tako da smo dokazali
ozbiljnost naSe politike.

“Na koga se mnogo vice t:
je lopov ...ili ga se lopovib
(misao A. Radi¢ iz 1926 g.)

ODBOR HSS-a DUBRAV

Zvonimir Hlebec
Antun Mihaljevi¢
Josip Kovacevic
lvan Obad
Jeronim Saboli¢
Marijan Omazic
Vesna Stefanec
Darko Vuleti¢
Robert Gjano
lvan St;ancarié
lvan Durdenic
Josip Bacekovié
lvan Strancari¢(2)
Damir Hrastovi¢

Anketa koju je HSS

| abrave proveo medju
vama iako na malom
uzorku govori nam daste Isto tako anketa nam govori da za
v lo nezadovoljni svojim nasu stranku mislite da”nije bog zna
<.anjem,prilicno kaj”ali po vama ni drugi nisu puno
nezadovoljni bolji.No dali ste nam jako puno

i frastrukturom, prometom savjeta,idea i sm]ermca kako bi nasa
i.gledom naselja te opom stranka trebala i¢i dalje i puno vam
sigurnosti. hvala na tome.

skalni Izbori za grad
Zagreb koji nema lokalnu
‘eqmoupravu odgodeni su
. > neznamo kada.

HSS je zajedno sa drugim oporbenim
strankama trazio smanjenje PDV-a
(poreza na dodanu vrijednost)

Vlada RH je odgovorila da nema
moguénosti za bilo kakvo smanjenje.

Nazalost,stuzbenih prost:
jos nemamo,ali nadamo ¢
uskoro.U prijedlogu nov«
ustroja Dubrave je da se

na dvije cetvrti,bit ¢e i dv
jake organizacije HSS-a L
Dubravi .

Gornja i Donja Dubrava k
posebne cetvrti.




Jana 22.04 98 u Cuéerju
e bude odrzala redovna
kup$tina HSS-a Dubrava.
'ozvani ste i Vi kao

Glavni Odbor Stranke na sjednici OGRANCI!| HSS-a DUERAVA
01.ozujka prihvatio je tri dokumenta,

platforme za daljnji rad. 1)Dubrava-SredisSte
1.Polazista HSS-a na pragu 21 ----Darko Vuleti¢
stoljeca

2.HSS i polititko okruZenje 2)Dubrava Donja
3.formiranje struénog vijeta ----Marijan Makarié
(sve detaljnije informacije o ovim ili ]

slicnim dokumentima mozete dobiti ’ | 3)Retkovec
direktno u stranci Zvonimirova 17 ---~Jeronim Saboli¢
treci kat,tel 412-527,ili u bilo kojem .

ogranku HSS-a ' 4)Studentski Grad
Dubrave. ----Mato Simunovié

SS Dubrave priprema
enutno redovne
odiSnje skupstine po
grancima,slobodno se
kljucite sa prijedlozima.

8)Klaka
----lvan Strancarié

6)Oporovec
----Damir Hrastovié¢

7)Cucerje
asa stranka iako po ----lvan Strancaric¢(2)
odinama priliéno stara,
ak je vrlo Zivotna i
talna.Neki nam izlaze iz
ranke neke nazalost
ioramo iskljuciti,no novi
olaze i sve nas je viSe i
/€ smo kvalitetniji u radu
:0 €éemo vam uskoro
okazati.

1§i HSS-ovci iz susjedstva misle da je vazno §to vi mislite 0 ovome.Javite se slobodno.Hvala

v

e e e ———————————
VIOLIMO ZA VASE MISLJENJE,VASE KOMENTARE ILI PRIMJEDBE SLOBODNO UPISITE “ l[

JDVDJE!

T i

)PCINSKI ODBOR HSS-a DUBRAVA-ZAGREB ZAHVALJUJE NA SURADNJI. i

{———————————t————




PULA DANAS...

Unap_rijedimo Zivot u nadem gradu !

POLA OGGL...

Miglioriamo la vita nella nostra citta !

DRAGE PULEZANKE I PULEZANI !

S cilijem da se pospjeli komuniciranje s gradanima
pokrenuli smo nekoliko novih programa. Provedba
anketiranje gradana poletak je zajedniCkih aktivnosti s
ciiem boljeg upoznavanja problema i potreba, te
prijedloga, za njihovo rjefavanje.

Nadamo se da dete naSe inicijative prepoznati te
otekujemo nastavak suradnje na dobrobit Zivota u gradu.

O anketi "Unaprijedimo Zivot
gradu"

u nafem

Clanovi ogranaka IDS-a Pule, obilazili su gradane
metodom "OD VRATA DO VRATA", stekli prva
iskustva, te se bolje upoznali sa gradanima i njihovim
razmi$ljanjima. Formirano je § timova u svakom od $est
ogranaka koji su realizirali po dvadesetak upitnika.
Ukupno je ispunjeno oko 600 anketa, §to &ini pribliZno 1%
gradana.

Anketirani su prihvatili i podrzali ovakav vid konzultiranja
o lokalnim pitanjima, te dali vrlo korisne primjedbe kao i
nove ideje. Svjedoli o tome i podatak da je preko 200
gradana ostavilo svoje podatke u Zelji da daju svoj
doprinos budué¢im zajednikim inicijativama.

Rezutati se ponedto i razlikuju od ogranka do ogranka, no
na neka su pitanja gradani dali vi§e nego jasne odgovore:

- za informiranje putem gradskog lista: 90-93%
- za parkirali$ta u vlasni$tvu grada: 80-86%
- za socijalni program (javnu kuhinju): 80%
- za vide cvjetnih povrsina u gradu: 70%

- za produZeni boravak u osnovnim $kolama: 70-80%

Zahvaljujemo svima koji su ispunili anketu i
svojim korisnim prijedlozima dali poticaj
rjeSavanju problema u gradu.

CARE POLESANE E CARI POLESANI!

Al fine di sollecitare le comunicazioni con i cittadini
abbiamo avviato alcuni programmi. II sondaggio dei
cittadini rappresenta I'inizio di azioni comuni che hanno lo
scopo di mettere a fuoco i problemi, le necessita e i
suggerimenti per risolverli.

Speriamo che accoglierete i nostri sforzi e continuerete a
collaborare per il benessere della nostra citta.

In merito all’inchiesta: “Miglioriamo la vita
nella nostra citta”

-I membri delle sezioni locali della DDI di Pola, col
"metodo “DA PORTA A PORTA” hanno fatto visita ai
cittadini, per conoscere meglio i cittadini e le loro
opinioni. Sono state formate 5 équipe in ognuna delle 6
sezioni locali che hanno realizzato una ventina di
questionari ciascuno per un totale di 600 sondaggi, ossia
1’1% della popolazione.

Il sondaggio ¢ stato accolto favorevolmente ed ha
permesso di dare dei nuovi suggerimenti ¢ delle idee molto
utili. Lo prova il fatto che oltre 200 cittadini hanno lasciato
i propri dati volendo cosi dare un contributo alle future
iniziative comuni.

I risultati sono differenti da sezione a sezione; ad alcune
domande i cittadini hanno dato delle risposte piu che
eloquenti;

- per I’informazione tramite un giornale cittadino: 90-93%

- per i parcheggi di proprieta della citta: 80-86%
- per il programma sociale (1a mensa pubblica): 80%
- per piu aree verdi: © 0%
- per il doposcuola nelle scuole elementari: 70-80%

Ringraziamo tutti coloro che hanno compilato
il questionario e che con le loro utili
proposte,hanno dato un incentivo alla
risoluzione dei problemi in citta.




S rezultatima ankete upoznali smo poglavarstvo grada te
Smo u razgovoru s gradonacelnikom saznali da se nakon
raskida ugovora sa “Sokol-Safrani¢em” parkirali¥ta
postaju komunalna djelatnost javnog poduzeéa “Pula-
Herculanea”. Parkiralidta ¢e se rangirati i naplaéivati
prema zonama, u poletku e naplata iéi na stari nadin ,
dok ¢e se kasnije uvesti automati, rampe i naplatni
satovi. Pored postojecih uredit é se jo§ tri nova
parkiralidta: pored ekonomskog fakulteta, bivia kasama
“K. Rojc”, te pored veslatkog kluba prema Zeljeznitkoj
stanici. Osim toga na prostoru iza “Lesnine” uredit ée se
parkiralidte za sluiena vozila grada, te ée se Forum
osloboditi automobila. Ulice Kal&ideva i Rakov&eva
postati ¢e jednosmjerne te ¢e se na taj nadin rasteretiti
promet kroz centar grada. Postaviti ée se novi putokazi i
znakovi koji ¢e usmjeravati promet na zaobilaznicu. Rad
semafora automatizirati ¢e se sredinom VI mjeseca.

Gradski list izadavati ¢e se Cetiri puta godidnje.
Formirana je kvalitetna ekipa koje ¢e se trudit da list
bude zanimljiv gradanima sa konkretnim informacijama
0 tome 510 se trenutno radi u gradu. '

Dei risultati del sondaggio abbiamo informato la Giunta
cittadina e parlando col sindaco abbiamo saputo che dopo lo
scioglimento del contratto con la ditta “Sokol Safrani¢" i
parcheggi saranno di competenza dell'azienda pubblica "Pola -
Herculanea". 1 parcheggi verranno graduati e la quota dei
posteggi verrd stabilita a seconda della zona. All'inizio il
pagamento verrd effettuato alla vecchia maniera, mentre in
seguito verranno introdotti vari dispositivi, rampe e
parchimetri.. Sono inoltre previsti altri tre parcheggi: nei
pressi della Facoltd di economia, dell'ex caserma Karlo Rojc e
vicino al Club di canottaggio (verso la stazione dei treni). La -
zona dietro a "Lesnina" & prevista per le macchine ufficiali
della cittd che ora sono parcheggiate in Piazza Foro. Le vie
Kalti¢ e Rakovac diventeranno a senso unico, per facilitare il
traffico di centro cittd. Verranno inoltre collocati dei segnali
stradali che indirizzeranno il traffico verso la circonvallazione. :
Alla meta di giugno verrd automatizzato if funzionamento dei
semafori cittadini. '
1l Giomale della Citta di Pola uscira quartro volte all'anno ¢ la
sua redazione avra il compito di fornire informazoni concrete
e interessanti sulle attivita intraprese in citta.

Aktualna zbivanja

Na sjednicama ogranaka Vidikovac, Veruda i Stoja s
temom “Osnivanje mjesnih odbora®,
micijativii odbori. Svrha mjesnih odbora je sudjelovanje
gradana u upravljanju gradom.

Lungomare

Pod pokroviteljstvom Grada Pule KIT GRM ove je
godine pokrenuo projekt “MLADEZ ZA LJEPSU
PULU” kojim bi se nizom akcija stvarala ekoloska
svijest u djece i mlades te izgradivali stavovi za
ckolodki kvalitetnije Zivljenje u gradu, a ¢ime bi se
posredno navelo i starije gradane na razmidljanje o
problemima Cistoce grada.

Projekt je krenuo 25. travmja- 1998.
organiziranjem akcije Cis¢enja obale i
podru¢ju $etalidta Lungomare.

godine
Sumice na

U akcip je sudjelovalo oko 250 djece uz organizirano
sudjelovanje Jedrilitarskog kluba “Vega”, Plivatkog i
vaterpolo kluba “Pula”, Odreda izvidata “V. Gortan” te
ucenika O.S. Stoje i Veruda.

Prikupljeno je 230 vre¢a smeca, a djeca su se uz rad
oknjepila sendvi¢ima, sokovima, koladima koje su im
osigurali sponzori Tunsuéka zajedmca grada, Badel i
Brionka.

formirani su

Attualita

Alle riunioni delle sezioni locali di Vidikovac, Veruda e Stoja
sul tema “La costituzione dei comitati locali” sono stat |
formati i comitati promotori. Lo scopo dei conutau locali ¢
legato alla collaborazione dei cittadini nella gestione della .
citta. ‘

Lungomare

Sotto il patrocinio della Citta di Pola il KIT GRM ha avviato
quest’anno il progetto "I GIOVANI PER UNA CITTA PIU
BELLA" con il quale, tramite una seric di azioni, si vuole
risvegliare la coscienza ecologica nei bambini ¢ nei giovanu al
fine di costruire le basi per un’esistenza migliore sotto questo
punto di vista. In questo modo indurremo anche gli adulti a
volgere il loro pensiero verso i problemi della pulizia nella
nostra citta. v ‘
Il progetto ¢ iniziato il 25 aprile 1998 con la pulitura della
costa e del boschetto sulla passeggiata Lungomare. \
Vi hanno preso parte cca. 250 bambini del Club velistico
"Vega", del Club di nuoto ¢ pallanuoto "Pola”, la squadra dei -
boy scouts "V. Gortan" ¢ gli alunni della S.E. Stoja e Veruda. -
Sono stati riempiti 230 sacchi di spazzatura, dopo di che ai
bambini sono stati offerti panini, succhi di frutta e dolci
sponsorizzati dall'Ente turistico della cita, e dalle aziende
Badel ¢ Brionka.

Barba Frane je svako jutro nosija kozije mliko od vrata do vrata. Jeno jutro mu je jena vrata doprla lipa
Sinjora u kombinelu. Drugo jutio pak ta ista je bila anke i bez redipeta. Frane ni zna ¢a ni kako pak se
potuzija pretelju i pita ga za konsiljo i ¢a da dela. Ovi mu je reka da se za sutra jutro su€e od pasa na doli, a
da ce Sinjora sigurno biti gola i pronta. Frane ga je poslusa, trece jutro je zazvonija na ta vrata ma ovi put hi
Je dopra muz od one Sinjore. Kad ga je Frane upazija valje se je sledija, ma se je ste3o vreda snasa i reka
“Sjor ko mi zajno ne platite mliko od pasane Setimane éu vas popisati!”.

........ H w

Zasve mformacn je kao i sugestije u svezi djelovanja IDS-ove grupe za komunikaciju s gradanima mogzete se
obratiti na tel/fax: 213 702 , na tel. 23 316 ili poStom na adresu IDS-DDI, Splitska 3, 52 100 Pula, p.p. 43.




lovI PUTEVI

' | ODE I1Z GRADA! Liveraina stranka

‘Zaustavimo umiranje
Dubrovnika!!!

kako 74

izolacije

e Mostom PeljeSac-
Klek povezati
Hrvatsku

o Subvencijom

. Dubrovnik, grad-otok, propada gospodarski i avio-karatd
demografski. B
o Subvencijom
—b oo molitikom vladajuceg HDZ-a Dubrovnik je ucinjen brodskih karatd
viikom otokom za mali odmor iz kojeg sposobni odlaze a
rodonn dolaze” rekao je Pero Tikvica, kandidat Liberalne ° ]zgradnj'()n-z

srenke za Zupanijsku skupstinu. hr=¢ ceste
: o 2S¢

~ Poverimo se morem, kopnom, zrakom s Hrvatskom, Cl'/l'pl'—P/()("c’
-\ Europom, sa svijetom.

Dadrsi - ; . . . .
Podriite kampanju Liberalne stranke za povezivanje Dubrovnika s
Hrvatskom i Europom. Ispunite i poSaljite obrazac sa zadnje stranice.

Podrzite kam panju- poSaljite .obr‘aza’é




- Upotrazi za pravinom oz vom...

Povodom izjave gospara

Nika Buliéa,predsjednika

Izbornog sto¥era HDZ-a o anga¥iran ju d
Franja Tudmana, predsjednika Hrvatsk.
a u kaznenom Postupku protiv gospara N
Barala, nositelja Nezavisne liste za Zupai
izbore, Ivicg Ban, kandidat Liberalne st

izbornoj jedinici Ston, Dubrovaéko primq
Mokofica, je izjavio: :

“To Je teska pPovreda Ustava.
Postivanje neo visnosti sudstva ;
Puka demokratska forma veé su.

demokracije i garancija slobode:;

Rezultati Kampanje LS-a zaf_;z:_ﬁz'.iustavljanj e korupcije
Peticiju LS-a za zaustavljanje korupcije potpisalo j
uspje3ni rezultat komentirao je Viado Gotavat;

e 1863 gradana Dubrovnika. Ovaj
redsjednik Liberalne stranke s

r—_--_--—_-—--._--—--.--I-__-

Da! Podrzavam
Kampanju LS-a za
Povezivanje Dubrovnika
s Hrvatskom i Europom.

Ime:

Adresa:

Telefon:

Pomazuéi nama,
pPomazete sebi!

o Zelio bih saznati viSe informacije
Liberalnoj stranci

o Mogu raznositi letke za Liberalnt
stranku :

@ Mogu staviti plakat na Svoja vratz
tijekom kampanje

o Mogu pomodi kampanju radom iz
kude ;

o Mogu materijalno-financijski
pomoci kampanju Liberalne stran.

Q Zelim se uglaniti y Liberalnu

Tel/fax: 422-420, Ziro-ra&un:

Liberalna stranka, Don Frana

stranku

Buli¢a 6/11, Dubrovnik -
31700-671-453, MB: 1352342 -
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GRAD OMIS

S-asio vijecnika SDP-a

broj 1

GRADSKO VIJECE

'USVOJEN ,
'REKORDNI PRORACUN

vz s'ednici Gradskog Vije¢a sa 18 glasova “za"
3 “suzdrzana®, 15. prosinca 1997. god. usvojen

_ororacun za 1998. god. od 25.286.500,00 kn.,

~32a omisko gospodarstvo hiljezi najnize rezultate,
= aqradski proracun u dijelu prihoda od poreza na

. cohodak kao najizdasnijeg poreznog prihoda

~e moze ostvariti iznos niti iz 1996. god.
- 3x> onda napuniti proratun?

“rodajom gradske imovine u iznosu od 5 mili-
iuna kuna.

Koristenjem sredstava od prodaje stanova u

“iznosu od 1,5 milijuna kuna.

~ Dakle. prodati,

Iznajmljivanjem gradske imovine.
a ne izgraditil?

. Prodati, samo po sebi nije zlo, ali je zlo s

um novcem ne izgraditi niSta novo.

R e e el T

SRREIENY Y-V S N

EIN SRR 8 o A T

Oragr sugradani,

Zeumo u€ili sebe i Vas demokraciji, komunicirati
s Jama. c¢uli Vasa razmisljanja o problemima
~zsega arustva i informirati Vas o djelovanju u
Gracskom Vijecu.

“OGLED ce izlaziti povremeno, ovisno o temama

asem interesu za pokretanje akcija.

- Jereamo "Pogledu s Mirabele” dug Zivot.

W

~m sadasnjim i buducim biragima,
svim gradanima OmiSa
cestitamo 1.svibanj
medunarodni praznik rada.

M:i Fistanic  Anka Mandusi¢  Zdravko Vuleti¢

CUEHEAPIART & Salte

" POGLED ™sp

s Mirabele

God. 1 Travanj

Crkva Sv. Petra i dalje pod vodom!? Do kada?

Omi$,13.11.1997. /nakon velike kise .

REZULTATI

Sije¢anj 1998.god.

ANKETE

Gradski odbor SDP-a je proveo anketu medu
gradanima.

Postavijena su brojna pitanja, a meduv njima
i Ovo:

Sto mislite ¢ aktualnoj Gradskoj vlasti?
Anketirani odgovaraju:

dobra 4.0%
loSa 64,8%
zadovoijava 21,6%

bez odgovora 9,6%

A mi pitamo Poglavarstvo $to misli poduzel
da se ova slika izmijeni?

. A

Izgubljena koncesija za
‘kabelsku televiziju !

+ A predizborna obecanja?




pravcima Hrvatske.!

Sto je s omiskom

zaobilaznicom!?

iRaspravaase ) cestovnlm;

da 79,84%

ne 12,90%

bez odgovora 7,26% -
navodimo neke lokalitete:
naselje 24 .

cijeli grad 13

Punta 5 .| miesta ®
Put Borka 6

P - MRV .

Sto je s neplacenom naknadom za etazno
viasnistvo? /inicijativa vijeénika Zdravka Vuletica/.

Na osnovu €l. 17. poslovnika o radu Gradskog E

Vijeca Grada Omisa vije¢nik Gradskog Vijeéa
SOP-a Zdravko Vuieti¢ 18.3.1998. god. podnio
je pisani prijedlog za dono$enje odluke o
ustupanju dijela gradskog prihoda za zajedni-
¢ko odrzavanje stambenih zgrada u korist ra-
¢una sredstava zajedni¢ke pri€uve svake po-
jedine zgrade, odnosno da se nenaplaéena
sredstva iz ranijih godina uplate na radun
zgrade, a ne na racun gradskog proracuna.
Sredstva pricuve startaju od nistice, a potrebe
odrzavanja zgrada su vellke

oL s

JOS 0O ANKETI

R i AN

Treba li ovom Gradu dom za skrb o osobama
starije zivotne dobi?

Odgovor gradana:
da 94,4%

ne 4,0%

bez odgovora 1,6%

i 1

o s i . A 4 b

e

PRENESENO |2

SLOBODNE DALMACIJE 2. travnja 1998. god. .

Viast radi mimo
narodne volje

Celnici SDP-a iz triju dalmatinskih Zup= iija
kazali su kako vlast radi protiv volje naroda.
ilustrirajuéi svoju tvrdnju primjerima gradnje
ceste Zagreb-Split preko BiH, najavama
izgradnje TE u Lukovu Sugarju ili Obrovcu,
te “kolonijalnim statusom Dalmacije prema
Zagrebu*, te drze kako takva HDZ-ova politi-
ka ide na ruku sve popularnijem SDP-u
Zao nam je $to hrvatska znanost odluénije
ne reagira i pokusa sprijeciti izgradnju ove
nerentabilne ceste Ciju ¢e visoku cijenu ot-
plaéivati nasa djeca i nasi unuci. Vlast go-
vori o izgradnji lickog pravca, a ¢ak se spo-
minje i tre¢i pravac prema Osijeku, $to je
¢ista megalomanija i potvrda koliko se viast
sluzi jeftinim lazima i demagogijom rekao je
predsjednik Zupanijskog odbora SDP-a Zada-
rske Zupanije prof. Romano Mestrovic.

On je zatim kazao da aktualna viast, opet
mimo volje naroda i znanstvenika, upornc
namece izgradnju termoelektrane na uglien u
Lukovu Sugarju ili Obrovcu.

Znanost nas je ovih dana uvijerila kal«o je
izgradnja termoelektrane na ugljen financijski

i ekoloSki neprihvatljiva, te da postoje alte-
rnative, odnosno termoelektrane i toplane na
plin. Sve je to uzalud jer osobni interesi i
pljacka hrvatskog naroda modnicima su na
prvom mjestu-kazao je Mestrovic. ‘

"Sto moze biti bolje u nasem Gradu?

: Ima i nogostupa ili ulica kole treba popraviti?

>

Pisite nam!
Zovite nas!

Posjetite nas na adresi:
F. Benkoviéa 1

Vrijeme rada ureda:

ponedjeljak | petak od 7 - 9 sati
srijeda 17 - 19 sati
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Studeni 1997. oznacio
je pocetak akcije koja ¢e i
mladima omoguciti da svoje ;
glazbeno umijece pokazu §
i drugima. 163 mlada
neafirmirana benda iz cijele
Hrvatske poslala su demo
snimke na raspisani natjecaj,
da bi komisija odabrala 4
najbolja.

Oni su u sijeénju nastupili
na velikoj rock veselici u OTV
domu, a najboljim se pokazao

UNLOGIC SKILL iz Rijeke.
Grupa je nagradena sa 100

studijskih sati, snimanjem video-spota i
izdavanjem albuma.

Prihod od ulaznica namijenjen
je opremanju prostora gdje ce
mladi rockeri moéi muzicirati.
Druga pjesma ¢e se .
organizirati i sljedece godine.

3 L TIPS

DOBROVOLJING DAVANJE KRV f)

U veljacije u prostoryama Foruma miadih /agreba

organizirano dobrovolino davane krvi.a odazvalo se
preko nekoliko sto stariih sto mladih ¢lanova | neclanova

Foruma.

Bilo bi lijepo dase 1 1
odazoves takvoj akciji.
...1 M1 sMo se u pocetku

jali... A
UO__ Dyare Xu hrdead M Yy

...KAKO RAZMISLIAJO MLADI...

~.pocetkom ljeta gospodnjega podijelili
smo 500-tinjak upitnika studentima i
srednjoskolcima kako bismo saznali jesu
li zadovoljni svojim polozajem u drustvu,

kao i uvjetima u kojima zive, studiraju
I nastoje postati primjereni gradani.., q :
--na postavljenih desctak pitanja ovi
dobri Ljudi su odgovarali mahom 0
negativno...
~.na pitanje poklanja li drustvo dovoljno

pozornostt mladima svi do jednoga

odpovortl suisto: N
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Kako bi neposredno u osobnom susretu ili pomoéu telefona mogli
iskazati svoja zapazanja, prijedloge, misljenja, knitike, pohvale -
ukratko sve ono $to zaista smatrate znadajnim da se o tome
raspravlja i odlu¢uje u gradskoj Skupstini, sa gospodicom
LJILJANOM, zastupicom SDP-a u Gradskoj skupitini mo-
Zete razgovarati u prostorijama podrucne ogranizacije SDP-a
0\ DUBRAVA u Cerskoj br. 3, -26.svibnja i 09.lipnja inadalje,

: . svakidrugiutorak u mjesecu od 16,00 - 18,00 sati. Nemate li do-
LJILJANA KUHTA voljno Som:o:m ili Emﬂow moguénosti utorkom navratiti u Cersku,

svoje prijedloge, zapazanja i miljenja po3aljite nam pismom na naslovljenim
na:

\3

FORUM MLADIH SDP ZAGREB
http://www.teLhr/sdp/fm e-mail: fm-sdp@mail.teLhr
Iblerav trg 9, Zagreb - tel. 455-2659 - fax: 455-2842

Namjeravamo okupiti mlade koji bi htjeli djelovatii sudjelovatina Dubravi u okviru FORUMA MLADIH
SDP - PODRUCNE OGRANIZACIJE DUBRAVA. Sve dovoljno opicene da nam se pri-
kljuce pozivamo da navrate u prostorije SDP DUBRAVA u Cerskoj 3 - ¢etrtkom od 18.00-
20.00 sati. Informacije o inicijatii FORUMA MLADIH SDP DUBRAVA mofete dobiti i te-
lefonom - 252-539 (ut-Cet). Dodatne informacije moiete dobiti na e-mail remiko@art-
attack.hr (DarkoiPredrag).

SDP - PO DUBRAVA - Cerska 3 - tel.: 252-539 fax: 2339-839

'IME I PREZIME

TELEFON
esirani za £3d SDP Dubrava ispuni .
ovu karticu radi daljnjeg koatakta,

shp ADRESA

£ INFO-KARTICA
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DUBRAVA

Kratko za uvod. Za one koji znaju OK. Oni maloe mladi neka pitaju one malo
starije gdje je Stari plac na Dubravi. Tu negdje smjestiSe i nas. Tko? ZNA SE!!!
Daklem, zgrada biv3e opcine kod Starog placa - CERSKA 3 - SDP Dubrava.
Navratiteil' se javite. Bilten moZemo raditiisami, alisa VamanaDubravinam
moZe biti joS bolje. .

ubrava slovi kao jedan od kriminalom najugroZenijih kvartova grada Zagreba. Vrlo Zesto stanovnici drugih

zagrebackih kvartova uzasavaju se pri samoj pomisli na Dubravu. Svi govore ¢ visokom postotku kriminala, ali

se pritome nitko ne sjeti ni pomisliti na to da je Dubrava treci po broju stanovnika "grad" u Hrvatskoj. Uz sve to
nam se logi¢no namece i djelovanje nase Hrvatske policije.

jerojatno polovica, ako ne i vecina populacije kako u Dubravi, take i u cijelom Zagrebu, nema ba¥ pozitivno

miljenje o Policiji. No, kako bi ga i imali kada se ni sami policajci nisu previSe potrudili da ljudi u njih steknu

povjerenje. Vrlo Eesto kad ih trebamo - nema ih. a i onda kad su tu nalaze se na “suprotnoj strani" (28. veljaca
1998, Zagreb. Trg bana Josipa Jelatica). No, uz to ih i kod prometnih nezgoda nerjetko i poduze Eekamo. Potom se
prigodom tzv. racija u kafiéima i disco-clubovima ponagaju bahati o "prepametno".

austavite se koji put ispred nase policijske postaje Dubrava i vrlo vjerojatno cete biti svjedokom policijskih
sluZbenika dok u sluzbenim vozilima bez upaljenih signalnih svjetala ili sirena, Eine prometne prekriaje za koje
biobicnom gradaninu oduzeli vozatku dozvelu.

Ali i unato€ tome, i unatot svim onim zamjerkama ovdje nenavedenim, postoji granica njihovog profesionalizma. Kao
primjer navest cujedan sluéaj, alibezisuvise detaljiziranja.

ko 23.88 sali B4. veljae 1998. na podru¢ju Dubrave potinjena je provala u jedan diskont. Osoba koja je bila

svjedokom ulaska provalnika u diskont. istog je momenta obavijestila policiju o dogadaju. Da im se te noéi

$topalo vrijeme dolaska na mjestozlocina, sasvim sigurno $toperica nebi pokazala vise od 3minute. a diskont je
bio okruZen sa barem 6 policijskih vozila. Zahvaljujuci njihovoj brzini i trenutnom reagiranju. pocinitelj je uhvacen na
djelu.

z upravo navedenog primjera namece nam se zakljuak da ipak nije sve beznadno i da ukoliko im se prufi prilika i
barem mala doza povjerenja. preljepoj bi nam se Dubravi moglo DOGODITI da vise nebude najozloglaseniji kvart
grada Zagreba. ,

.
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National Democratic Institute for International Affairs
Political Party Program, Croatia

by Mike Spear and Karen &Gainer’

“We should think like wise men but speak as common men”
Aristotle

Elections are not won or lost in the four weeks leading up to an election, but in the work that
a party does between elections. Political parties must learn how to campaign between
elections on local issues that matter to people. Branch offices need to identify local issues
and take actions on them. Simply put, a successful branch office must reach out to citizens
and include them in the work of their political party all year round. Parties must work to
become active members of their local community. It this way political parties will become
relevant to ordinary citizens. Branch offices which understand local issues will win the
support and confidence of voters ‘who together will build a more open and accountable

democratic system.

Your media campaign should serve to demonstrate that your party is one which
speaks to and represents people all year round. A media campaign does not exist on
its own - It is the vehicle through which you communicate your message to your

voters. An ideal media campaign is one which highlights the actions which you are
taking in the community.

The action can be as simple as a press conference to announce your intentions to
take action, it could be a public forum on the subject of your action, or it can be as
elaborate as a public sports or cultural event. The point is, your party needs to
become political activists in your community-your media campaign should serve to
inform the public of the actions your party is taking in and for the community. Itis

!Mike Spear National Radio Producer for CBC Radio Canada and Karen Gainer is the
Director of Political Party Programs for NDI Croatia. ;



the actions of your party which should form the foundation of your media campaign.
The media will always respond first and foremost to news. An action to cleanup the
beach is news, a public forum on health is news. The media will want to cover it. A
news conference about your party is not news.

Where the media is independent and open; members of the press- from the print
media to radio, and television are free to ignore you. There are endless stories
concerning your community, your city and your country everyday. Many of these
stories go unreported: that is an unfortunate fact of media and politics everywhere.
You must create a reason for the media to tel| YOUR story about YOUR issue.

Media like to tell stories. They need to fill the pages of a newspaper with
photographs and text, radio with sound, and television with pictures. If you can

supply the stories that will fill the space or the time, you are more likely to receive
media attention.

People follow the news especially when they have a stake in it or when it touches
them personally. An event will make the news if the media believes it will reach out

to their audiences. Remember that the opinions of you or your party alone are not
news.

People think and remember in images, in sounds, and in feelings rather than in
words. Ina dream you remember images, sounds, feelings or even smells and not
written words or abstract ideas.

This is the same in all cultures and you can build on this when communicating your
story or message to the media.

Give the media images they can use for television, the sound clips that will work on
radio, and events with photographs, that newspaper reporters can write about,

Your press release must answer five basic questions:

1. Who is staging the event? Your party obviouslyl Make sure you include a contact
name and phone number if the media want more information. If there are only
certain hours they can call, make sure you mention those hours.

2. Why the event is happening? This is tied to the message you are trying to

deliver. It is crucial that you use this part of the press release wisely. Keep it
simple, direct, and to the point.




3. What will happen at the event - is it a press conference, public forum, etc? You
can also send a press release out after an event to let the media know what
happened, how many people attended, or what everyone had to say.

4. When? The time and date of the event must be clear.
5. Where the event is going to happen. Give directions if you feel it is necessary.

Try to keep your press release to one page. Media like to see all the necessary
information at a glance. Remember you want to inform as many people in the media
as possible regardless of whether you think they will attend your event. You should
also send your press releases beyond the usual journalists. You should think about
sending it to business people, local cultural organizations or other community
leaders. You should use your press release as a tool to inform the wider community
of your activities.

In terms of design of your press release, keep the writing simple, to the point and
avoid jargon and rhetoric. Be creative in your writing as many media may simply use
your press release or headline as theirs. The test of an effective press release is if
the journalists simply publish your press release as their storyl

The layout should also be simple with sufficient white space, adequate margins and
with a large font. It should be easy to read. Use bigger, bold type for headlines.

Follow-up: After you send out your press release call the media to make sure it was
received and to ask them if they will be attending. As a rule it is more difficult for
them to actually say 'no’ to you directly. Therefore it is important to maintain a
comprehensive, current list of all media contacts, which includes:; names, phone
numbers, and addresses. Ensure to maintain a list of not only local media but
national and international media as well.

Press conferences should not always be held in a room with a panel of people at the
front speaking. You should think about: holding your conferences outdoors. Think of
a location which depicts what message you want to convey. For example, for a press
conference on health-choose the front door of the local health clinic or hospital; a
beach clean-up-go to the beach, etc. Think of places which would give the media an
opportunity to tell the story in pictures. This will make your event stand out from
other press conferences in the area. Everywhere in Croatia has unique landmarks
which speak to the individual character of each region. Use these as backdrops.

People will recognize the venue. It will serve to link your event to the place and
issue at hand. ’

If you do choose to hold the press conference in the more traditional setting,
ensure that the room has adequate lighting and suitable sound characteristics ( big
rooms have too much echo). Wherever you choose to hold the press conference
make sure you take pictures or even a video for your own use. You may be able to
use it later for a newsletter or other forms of publicity.

3




Be aware of media deadlines. Generally, an event that is too late in the day or near a
holiday will miss broadcast or press deadlines. On the other hand if you have some
bad news to deliver, later on a Friday afternoon may be ideal!

If you have a document or questionnaire that you will be referring to make sure
there is a copy for everyone and a copy you can hold up for a photographer or
television camera.

It is'a good idea to send out notification for the press conference well in advance, -
then a reminder a few days before the actual press conference. '

And finally, media like to be fed and watered. It does not hurt to let them know
coffee and croissants will be served.

Believe it or not, media are people too. Get to know them whenever possible. Invite
them for coffee, talk to them when they come to your press conference, or call
them on the phone occasionally to let them know what your group is doing.

There is no guarantee that the media will carry your message or cover your event,
but they will never cover your event if you never call them.

Sometime other parties, organizations, or individuals may accuse you of doing
something wrong. If they are right and you DID do something wrong, you owe it to
yourself or the party to set things straight. If you did NOT do what you are
accused of, you must clear things up in the public eye. Either way, remember some
of the basic rules about press conferences, press releases, and media relations,
then consider taking the following steps IMMEDIATELY:

Express your concern about what MAY have happened:;
Promise to look into it and suggest a general timetable for the investigation;
Promise to release details of the investigation;
Point out the accusation may be false;
Promise to review the final investigation report and say you will set things
. right if the accusations are true (and remember to be seen todoitl)

Never say 'no comment". People will assume you are hiding something and in politics
perception is reality. If you are caught off guard either rephrase the question into
the question you would have liked to have been asked, and then answer your question
or ask your interviewer if You can return the call later in the day. This will give you
fime to collect your thoughts. This is fairly common and accepted practice.
However, if you offer to call back later, remember to do so. You must establish q
reputation for promptly returning calls. In this way the media is sure to call back.
4




Keep you answers short and simple so as to control your message. Work on giving
‘sound clip’ of 30-60 seconds. You need to be concise and know exactly what point
you want to make. Limit yourself to one and at the most two ideas for any one
interview. If you can consistently provide short “sound bits” then it will be very
difficult for journalists to edit your words. It is always a good idea to make 'small
talk’ with the reporter beforehand to give yourself sometime to think about what
you have to say.

Maintain eye contact with the interviewer. This will help you assess whether your
statements are being understood by the reporter. Eye contact is also an important
part of body language: it demonstrates confidence and a willingness to talk. Stand
or sit straight up but stay relaxed. This will help keep your voice clear and even.

Let the interviewer control the microphone and equipment. People have a tendency
to lean into microphones or get distracted by the reporter fiddling with the tape
machine. Just do as they ask and ignore the technical side. If you have printed

material that may help the reporter, give them a copy - it may help them write their
story later.

Get to know the reporter. It will usually make the interview go better.

Be open and cooperative.
Build personal contacts.

Always be well prepared for any media event or media contact.

If you or your party makes a mistake, admit it, say you are sorry, and move
on.

1

2 -

3. Don't say * I don't know" or * no comment”. Always have SOME answer.
4
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6. Always think of ways to give the media good pictures, video, sound, or
stories about people.
7. When things go wrong be ready to deal with the situation.

Attachments: Examples of Media Advisories




ZS Zasto Stranka
Zvonin trg 5
Senj
052 342 675

ZS TO HIT THE BEACHES

Every day our beaches seem to be covered in garbage that is not
pleasant or safe for us or for our children.

To try to deal with the problem the ZS wants everyone in Senj to join
with the ZaSto Stranka in a clean up our beaches. Ekograd has
donated garbage bags and the city crews promise to come by to pick
up the garbage bags as we fill them.

ZS spokesperson Ana Zilena is excited about the event: " Broken
bottles, old newspapers lying around, and garbage that has washed up
on the beach are not a pleasant sight. By getting together on May
18th we can get the job done quickly and easily”. Ms. Zilena also
added that without the help of Ekograd or the city, the clean-up
would have been much harder to organize.

Mayor Zdenka Zgrebo will be at the beach to start off the event on
May 18th at 10:00 am and will be joined by ZS secretary Damir Zorié.

" Thanks to Ekograd, there will be Juice available to everyone who
drops by to help out.

For.more information call: Mihovil Spehar: 052 342 675




ZS Zasto Stranka
Zvonin Trg 5
Senj
052 342 675

 HIT THE BEACH THIS SATURDAY

Don't forget that this Saturday at 10:00am, Mayor Zdenka
Zgrebo and ZS Secretary Damir Zori¢ will be on hand to kick off
the beach clean-up.

Ekograd has generously donated garbage bags to help the

clean-up and company president Vlado Vlada is pleased to be part
of the event.

“ I felt it was important that our company be involved to
make the beach look better not only for residents of Senj, but
also for the thousands of tourists who come here every year."

Juice will be available for everyone who comes by to help us out.

For more information contact Mihovil Spehar: 052 342 675




ZS Zasto Stranka
Zvonin trg 5
Senj
052 342 675

ZS Takes to the BEACH

Last Saturday, over 30 members of the ZS, Za$to Stranka, together
with local citizens of the community took to the beaches of Senj,
picking up over 25 kilos of garbage, broken glass and plastic bottles.

With the support of Ekograd who generously provided garbage bags
and refreshments for the participants the event was seen by all as a
great success.

Ana Zilena, speaking for the ZS, said: * We were thrilled that so
many students and neighbors came out to help restore our beaches to
their natural and beautiful state. Also we were grateful for the
support of Ekograd who provided garbage bags and refreshments for
all participants. This was truly a community initiative! Summer is just
around the corner. ZS wanted to help make our beaches clean for the
tourists who will be here soon.”

For further information contact: Mihovil Spehar 052 342 675

See: Photo attached
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