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Survey Methodology 1 

• Fieldwork dates: 
• National sample: November 10 - December 10, 2017 
• Kramatorsk Region: December 10 – December 25, 2017 

• 7,200 completed interviews
• National sample [6,000]

• The nationally representative sample was random at all stages:
• Random selection of election precincts

• Random selection of households via random route sampling

• Random selection of respondents within the households using modified Kish grid

• Areas outside the control of the Ukrainian government were excluded

• Oversample 
• Kramatorsk Region - cities of Kramatorsk and Slovyansk and surrounding rural 

areas [1,200] 

• Quality control:
• All interviewers received a four level training system which includes 16 hours of training 

• An independent network of controllers conducted quality control interviews 

• 31% of all interviews were checked by controllers

• All 7,200 interviews were conducted using tablets
• The average margin of error for this survey is +/- 3%
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Survey Regions and Kramatorsk Oversample



Broader Societal Trends





Ratio of optimists to pessimists (1:1) 
has not changed since July 2017
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7% shifted from ‘employee’ to 
‘Parent’ since July 2017







For the first time, more than half of 
Ukrainians (52%) support equal 
participation of men and women or more 
women than men in political life





















Blockade, Threats & Russian Propaganda



















International Relations & Aspirations











Attitudes Towards Political Parties



Up 15% since July 2017.





Ukraine’s Party Affiliation Iceberg 

34% has a party 
closest to them

64% doesn’t have a 
party closest to them

----------------------------------
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Social Media Consumption





OVERLAPPING AUDIENCES
Social media consumption; Regular users only (q38)

Facebook 32%

Vkontakte 14%

Odnoklassniki 13%

Instagram 15%

Twitter 6%

Overlap 
1%






