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Messages in Advocacy Campaigns
Source: Advocacy Center at ISC. http://www.advocacy.org/

"Your message is your organizing theme. And no media advocacy campaign can succeed without a powerful, coherent organizing theme, a theme that is at the same time logically persuasive, morally authoritative, and capable of evoking passion. A campaign message must speak at one and the same time to the brain and to the heart."
A well-formulated message can be the basis for a successful advocacy campaign. Messages bring clarity and focus to specific issues and campaigns and allow advocacy practitioners to frame public debate on their terms.

Advocacy practitioners use their messages to raise attention around social justice issues and ensure that public discourse is focused and well-informed. A thoughtful and succinct message also enables an organization and its constituents to speak with a unified voice about specific social justice issues and campaigns.

What is a Message?
A message is a brief, straightforward statement based on an analysis of what will persuade a particular audience.

A good message is:

· Simple

· To the point

· Easy to remember

· Repeated frequently 

People need to hear a message again and again to retain it. Simple repetition also builds comfort and familiarity with ideas and issues over time, making the repetition of a well-formed message an important tool in persuading a target audience. Using the same message repeatedly promotes retention more effectively than using multiple messages.

Here are some examples of messages that successfully took root in the Tobacco Control movement: 
· Passive smoking is a serious health hazard.

· Smoking kills more people than heroin, cocaine, alcohol, AIDS, fires, homicide, suicide, and automobile accidents combined.

· Women are just as much at risk as men are for diseases caused by tobacco. Women who smoke like men, die like men


