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Campaign Team Job Descriptions

Campaign Manager – oversees the implementation of the campaign plan, ensures that all activities run smoothly on a daily basis, and that the campaign is achieving its goals. The manager should be firm, a strong planner and strategist, a good listener, and in touch with the electorate. He or she should also promote a positive and productive work atmosphere.
Field Organizer – plans, organizes and implements the campaign's voter contact activities.

Communications Officer – oversees all external communications and may also be responsible for media relations and the media strategy if there is not a Press Officer.

Volunteer Coordinator – recruits and manages all volunteers and makes sure they have all the information they need to do a good job and feel like they are part of the team.

Fundraiser – raises money and secures in-kind donations such as office supplies, food, computer equipment, office space, etc.
Press Officer – writes the media strategy for the campaign, handles all media relations, organizes press events and builds relationships with journalists to help boost the campaign’s press coverage.

Researcher – helps collect information that the team will use in its campaign materials and strategies, such as information on policy issues or data on voter priorities.

Technology Officer – ensures that the campaign has access to whatever forms of technology is needed to implement the campaign plan, including mobile phones, computers, internet access, database software, and that they are functioning properly.
New Media Officer – handles outreach to newer forms of media, such as Twitter, Facebook, and YouTube and manages various forms of electronic communication, such as SMS, emails, designated websites, etc. 

Office Manager – runs the campaign office, including answering phones, setting up meetings, ensuring there are adequate supplies, updating calendars, etc. 

Database Manager—sets up and maintains the campaign’s voter list, including regularly inputting the results of voter contact activities, working with the field organizer to target likely supporters, and pulling lists of targeted voters for campaign volunteers to contact.
� Adapted from NDI's Regional Campaign School Middle East and North Africa Module #9: Campaign Planning
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