[image: image1.png]




Research
Objectives
· To learn how to collect and mobilize data and statistics to move policy
· To provide tips for successful use of various research tools

Materials

· Copies of the handouts
· Flip chart

· Markers
· Tape

Overview (2 hours)
Introduction/Ground Rules/Icebreaker (20 minutes)

Objectives and topics (2 minutes)

Key terms (5 minutes)
Why is research important? (2 minutes)

Three Steps for collecting and using data (5 minutes)

Putting data to work (5-10 minutes)

Research Tools: Stakeholder analysis (5-10 minutes)

Research Tools: Surveys and polling (10 minutes)

Example: Ukraine survey (5 minutes)

Research Tools: Focus groups and interviews (5 minutes)

Exercise: Focus group role play (30 minutes)

Research Tools: Others? (5 minutes)

Example: iKNOW Politics (2 minutes)

Conclusion/Questions/Evaluation (15 minutes)
Trainer’s Note:
When introducing this module, keep in mind the following: 

· Encourage participants to be active.

· The course is designed to increase and enhance the knowledge and skills of each participant.

· Keep realistic expectations. This session is an overview of research tools and using research for advocacy. Adjust your expectations depending on the level of experience your participants have with this topic. 
· Always consider the experience your participants are bringing to the table. Even where it is not noted in the Trainer Note, feel free to draw on their knowledge and ask them to share their experiences.
Please adapt the PowerPoint presentation, exercises, examples and handouts in advance of your workshop. They have been created for a global audience and need to be adapted to better suit the local context, the background of your participants and their level of experience. Terms, images and examples from the participants’ country or region should be used as much as possible so that they are relevant and contextually appropriate. 

This Trainer's Guide is meant to serve as a companion resource to the associated PowerPoint presentation. The vast majority of the information you will need is included in the notes section of each presentation. Additional instruction on how to facilitate some of the exercises and information that would not fit in the slide notes has been included here. As such, this Guide is not meant to be a stand-alone resource but rather a complement to the presentation.

If this is the first presentation in your workshop, start with participant introductions and ground rules prior to launching into the content of the session. You may also want to start with an icebreaker activity to get participants more acquainted and comfortable with you and each other. You may wish to ask participants to share their expectations for what they will get out of the training workshop. Understanding their expectations will allow you to further tailor your presentations, as possible, and to help relate the objectives of the sessions to the interests of the participants.

Objectives, Topics, Key Terms
Spend some time giving participants a sense of where you will be heading during the session by explaining the objectives and topics to be discussed. Define key terms together—this will also give you a sense of what the participants already know about the topic. 

Trainer Note:  Research Tools: Focus Groups and Interviews (slide 13)
The advantages to using a focus group are many:

1) focus groups can be conducted for a low cost and yield results in a short timeframe; 
2) the moderator can interact with the participants; 
3) the responses to open-ended questions can provide great insight using the participants’ own words; 
4) focus group participants can interact which may lead to discussion of concepts not otherwise covered by the researcher; 
5) the format of focus groups allows for flexibility; 
6) focus groups are one of the only research methods available for collecting data from those who are not literate; and 
7) results from a focus group are fairly easy to understand. 

There are some limitations to focus groups as well: 
1) because of the small number of participants involved, the information obtained through focus groups cannot be generalized for the greater population; 
2) the interaction of focus group participants with the moderator and each other can lead to skewed results as participants may seek to please the moderator with their responses or avoid raising opinions that appear to be in conflict with the general consensus; 
3) the information obtained through focus groups is hard to analyze; and 
4) the moderator could bias results by asking leading questions that support a particular hypothesis or otherwise facilitating the conversation in a biased way.

Cost can also be an issue, particularly when conducting a series of focus groups throughout the country, though focus groups are generally less expensive than surveys or other quantitative analysis. 
Additional Resources
· Conducting Focus Group Interviews
USAID’s Center for Development Information and Evaluation developed this step by step guide to conducting focus group interviews. 
· Women’s Political Participation in Tunisia After the Revolution
This 2012 NDI focus group report is an example of a focus group report focusing on women, including methodology and conclusions. You may also refer to focus group research done in your context.
· Public Perceptions of the 2012 Elections & Women’s Role in Politics and Government
This is an example of a survey and public opinion report done in Ukraine by Lake Research Partners with NDI Ukraine in 2012. You may also use or refer to survey research done in your country or context.
� Stewart, D. W., Shamdasani, P. N, and Rook, D. W. (2002) Focus Groups: Theory and Practice. Sage Publications: Thousand Oak, CA, pp 42-43.
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This presentation and guide were developed by Crystal Rosario. NDI would also like to acknowledge those who contributed including Amy Hamelin, Caroline Hubbard, Susan Kemp, Susan Markham, Allison Muehlenbeck and Rebecca Turkington.
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